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Veer Narmad South Gujarat University, Surat
Programme Name: B.A Journalism and Mass Communication Semester: 5 As Per NEP 2020

About Programme : Semester 5 of the B.A. Journalism and Mass Communication program
under NEP 2020 not only focuses on the core aspects of journalism but also integrates
interdisciplinary learning, practical exposure, and skill development. It prepares students to
become well-rounded media professionals who can adapt to the rapidly changing media
landscape and thrive in diverse career paths. The focus on hands-on learning, combined with
theoretical knowledge, makes this program a comprehensive and contemporary approach to
media education.

Teaching & Evaluation Scheme: As Per NEP 2020
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B.A Journalism & Mass Communication Sem 5

-4 Structure
Course Course Code Course Title Mark sheet Title in Level Teaching Exam Duration Credit Internal External Total
Catego English of Hours/Week Marks Marks
. Y Cours | TH PR TH PR IH | PR TH PR TH | PR | TH | PR
=
300 4 NIL | 2HRS NIL 4 NIL 50 NIL 50 | NIL | 100 | NIL
BIMC BIMC-MJ-29 Public Relations Public Relations HRS
Indian Classical Indian Classical 300 4 NIL | 2HRs NIL 4 NIL 50 NIL 50 | NIL | 100 | NIL
| BIMC | BIMC-MI-30 Theatre Arts Theatre Arts ;) HRS
300 4 NIL 2HRs NIL 4 NIL 50 NIL 50 | NIL | 100 | NIL
| BIMC BIMC-MJ-31 Cyber Security Cyber Security HRS
Corporate Corporate 300 4 | NIL | 2HRs NIL 4 | NIL | 50 | NIL [ 50 | NIL | 100 | NIL
Communication Communication HRS
BIMC-MI- OR OR
| BIMC | 32AB | Digital Film Making | Digital Film Making | ! =1Rah, oy
Mobile Journalism Mobile Journalism 300 4 NIL 2HRs NIL 4 NIL | 50 NIL 50 | NIL | 100 | NIL
OR OR HRS
BIMC-MI- History of Indian History of Indian
BIMC | 33AB | Cinema iy __Cinema p g
o 300 NIL 2 NIL 2HRs | NIL 2 25 NIL 25 [N | 50 | Wik
Chveeticnd ) HRS
BIMC | BIMCSEC34 | Digital Story Telling | Digital Story Telling | | | | 4 e T e




Course Wise Details:

" Course Code Course Title Teaching Exam Duration & Marks Total Credit
Scheduie . CCE (SEE) Theory/Practical
Hours/We e icon Igltema)l FExternal Marks
ek (Hours) | "Marks | Marks
BIMC-MJ-29 | Public Relations 4Hrs/Per |  2:00 50 50 100 4
Week
BIMC-MJ-30 Indian Classical Theater 4Hrs /Per 2:00 50 50 100 4
Arts Week
‘BJMC-MJ-31 | Cyber Security 4Hrs/Per | 2:00 50 50 100 "
Week
BIMC-MI- | Corporate 3  4Hrs /Per 2:00 30 50 100 S
32A/8 Commgr;{ication Week
RIAVEL e Digital Film Making k
BJMC-MI- Mobile Journalism 4Hrs /Per 2:00 50 50 100 4
33A/B OR Week
History of Indian Cinema
BIJMC-SEC-34 | Digital Story Telling 2Hrs /Per 01:00 25 25 50 2
Pw_) Week
i C :
Total | 22Hrs /Per 11 325 325 550 22
Week




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program In

~ B.A Journalism & Mass Communication

[3 years (Degree) & 4 years (Honours / Honours with Research)]
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Programme Specific Outcome:
PSO-01: Comprehensive Understanding of Media and Communication

* Students will acquire a solid foundation in the key principles of journalism, mass communication, media theory, and
media history, allowing them to understand the role and influence of media in society, culture, and politics.

PSO-02: Practical Journalism and Media Production Skills
* Learners will gain hands-on experience in creating and producing content across multiple media platforms, including

print, digital, radio, television, and online. This includes writing news stories, conducting interviews, editing content, and
producing multimedia material.

PS0-03: Analytical and Critical Thinking in Media Studies

» Students will develop critical thinking skills to analyze and evaluate media content, audience behavior, media policies,
and the impact of media on public opinion, culture, and society, thus enabling informed decision-making and analysis in a
dynamic media environment.

PSO-04: Research Skills in Journalism & Mass Communication

¢ Students will acquire knowledge of research methodologies used in media studies, including qualitative and quantitative
research techniques, enabling them to conduct independent research, analyze data, and present findings on contemporary
issues in journalism and communication.

PSO-05: Ethical Journalism and Media Law Awareness
* Learners will understand the ethical responsibilities and legal framework governing journalism and media practices,

including issues of media freedom, censorship, defamation, copyright, privacy, and intellectual property. They will apply
these principles to ensure responsible and ethical media production.

PS0-06: Communication, Collaboration, and Presentation Skills

o' Through group projects, discussions, presentations, and written assignments, students will enhance their communication
skills, learning to articulate their ideas clearly and persuasively. This will also include the ability to collaborate effectively
in media teams and interact with professionals from diverse sectors.

PSO-07: Adaptation to Emerging Media Technologies

* Students will be equipped with the skills necessary to use emerging technologies and tools in journalism, such as digital
platforms, social media, multimedia editing software, and data journalism. They will develop a strong understanding of
digital media trends and adapt to the changing media landscape.

PSO-08: Entrepreneurial and Innovation Skills in Media

* In addition to their core media training, students will gain entrepreneurial skills to launch their own media projects, start-
ups, or freelance careers. They will learn how to develop business strategies, understand market dynamics, manage media
ventures, and explore innovative media formats, products, and services.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass

Communication

Teaching & Evaluation Scheme
Semester-V & VI

[Academic Year of Implementation 2025-2026]

Course Code Course Title Teaching Exam Duration & Marks Total Credit
Schedule : Theory/Practical
Duration | (CCE (SEE)
Ho:er]s‘M (Hours) Intemszl External s
Marks Marks
BJMC-MJ-29 | Public Relations 4Hrs /Per 2:00 50 50 100 4
Week
BIJMC-MJ-30 | Indian Classical 4Hrs /Per 2:00 50 50 100 4
Theater Arts Week
BJMC-MJ-31 | Cyber Security 4Hrs /Per 2:00 50 50 100 4
Week
BJMC-MI- Corporate 4Hrs /Per 2:00 50 50 100 4
J2A/B - Communication Week
OR
Digital Film
Making
BJMC-MI- Mobile Journalism 4Hrs /Per 2:00 50 50 100 4
33A/B OR Week
History of Indian
Cinema
BJMC-SEC-34 | Digital Story Telling 2Hrs /Per 01:00 25 25 50 2
Week
Total | 22Hrs /Per 11 325 325 550 22
Week '

& NG
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Course Code Course Title Teaching Exam Duration & Marks Total Credit
Schedule : Theory/Practical
Duration | (CCE) (SEE)
Hours/Week (Hours) | In | | External Marks
Marks Marks
BIJMC-MJ-35 | Communication 4Hrs /Per 2:00 50 50 50 4
Research Week
BJMC-MJ-36 | Environmental 4Hrs /Per 2:00 50 50 50 4
Science Week
BJMC-MJ-37 | Al Journalism 4Hrs /Per 2:00 50 50 50 4
Week
BIMC-MI- Development 4Hrs/Per Week| 2:00 50 50 50 4
38A/B Communication
OR
Health
Communication
BJMC-AEC-39| Digital Media 2Hrs /Per 1:00 25 25 50 2
Production Week
BJMC-SEC-40 | Internship 4Hrs /Per 2:00 50 50 50 4
Week
Total | 22Hrs /Per 11 275 275 300 22
Week

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours /Honours with Research)

Semester-V
Course: BIMC-MJ-29: Public Relations

Course Code BJMC-MJ-29

Course Title Public Relations

Credit 4

Course Level 300

Total engagement | 4 Credits x 20 Lectures = 40Hours

Teaching per 4Hrs Per Week

week

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)

per semester

Effective from 2025-2026

Purpose of The purpose of this Public Relations (PR) course is to equip students with the

Course knowledge and practical skills required to effectively manage and enhance an
organization's reputation. Through a combination of theory and hands-on activities,
students will gain an understanding of key PR principles, strategies, and tools used to
communicate with diverse audiences. The course will explore topics such as media
relations, crisis communication, brand management, and social media strategies,
preparing students to handle real-world PR challenges and opportunities. By the end
of the course, students will be able to craft compelling messages, build strong
relationships with stakeholders, and develop successful PR campaigns that contribute
to an organization’s long-term success.

Course By the end of this Public Relations course, students will be able to:

Objectives

¢ Understand PR Principles: Demonstrate a thorough understanding of
the key principles and theories that underpin public relations practices
and their role in organizational communication.

e Develop Effective Communication Strategies: Design and implement
strategic PR plans that align with organizational goals, effectively
communicating with diverse audiences across different platforms.

e Master Media Relations: Build and maintain relationships with the
media, craft compelling press releases, and manage media inquiries to
secure positive media coverage.

* Handle Crisis Communication: Apply crisis communication strategies
and techniques to manage and mitigate the impact of crises on an
organization’s reputation.

* Manage Social Media and Digital PR: Utilize social media platforms
and digital tools to engage with stakeholders, build a brand presence,
and enhance public relations campaigns.

* Understand Ethical Standards: Analyse the ethical challenges in
public relations and apply ethical decision-making in PR practices to
ensure transparency and trustworthiness.

* Evaluate PR Campaigns: Assess the effectiveness of public relations
campaigns, using metrics and feedback to evaluate outcomes and

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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improve future strategies.

Work Collaboratively: Collaborate in teams to create comprehensive
PR campaigns, demonstrating teamwork, leadership, and problem-
solving skills in real-world scenarios. _
Create Engaging Content: Develop press materials, speeches, social
media content, and other communication pieces that resonate with
target audiences.

Understand Public Opinion: Recognize the importance of public
perception and learn how to influence public opinion positively through
effective communication.

Course Outcomes

able to:

1.

Upon successful completion of this Public Relations course, students will be

CO:1 Apply PR theories to real-world scenarios, design and evaluate
strategic PR campaigns, enhance media relations, and manage crisis
communication to protect an organization’s reputation.

CO:2 Leverage digital platforms, implement ethical PR practices,
evaluate campaign effectiveness, develop professional communication
materials, collaborate in teams, and influence public perception to shape
a positive brand image.

Mapping between
COs with PSOs

PSO1| PSOZ | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8.

Pre-requisite

ypes, and the role of media in society.
asic Writing Skills: Strong foundational skills in writing and editing,

lespecia

Fundamentals of Communication: A basic understanding of communication
principles, including verbal, non-verbal, and written communication.
Entroduction to Media Studies: Familiarity with media platforms, media

Understanding of Organizational Behaviour: Basic knowledge of how
organizations operate and communicate internally and externally.
[Introduction to Marketing: A foundational understanding of marketing
principles, as they intersect with public relations in building brand image and

Ily for press releases, articles, and digital content.

engagement.
Course Content  [Unit 1 Teaching
1. Public Relations: Meaning and Definitions, Hours: 10
2. Basic elements of PR, Nature, role and scope,
3. PR as a tool of modern management —PR role in the Indian
Setting.
4. PR and Publicity, Lobbying, Propaganda

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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[Unit 2 Teaching
L. PR and Corporate Marketing, Principles and Tools of Public | Hours: 10
relations
2. Corporate Social Responsibility and Community Relations
3. Organization of Public relations: In house department versus
consultancy
4. Managing promotions and functions, Importance of Ethics in
PR
Unit 3 Teaching
1. PR Campaign-planning, execution, Hours: 10
2. Role of PR in Crisis management
3. Ethical issues in PR-Apex bodies in PR- IPRA and PRSI Code
4. Organizational set up of a PR department/Agencies
[Unit 4 Teaching
1. Types of PR — PR in Private and Public Sectors. Hours: 10
2. Political PR, PR in Globalized world, NGO
3. Media Relations, Employee Relations
4. House Journals , Newsletters, Brochures
Reference Books Fleferences:
1. HANDBOOK OF PUBLIC RELATIONS 10th Edition Oxford University
Press Southern Africa (Pty) Ltd
2. PUBLIC RELATIONS Theory & Practice 2ND EDITION General editors: L
Fourie & MC Cant Juta and Company (Pty) Ltd
3. HANDBOOK OF PUBLIC RELATIONS: ROBERT L. HEATH, Sage
Publications, Inc.
4. The Practice of Government Public Relations Second Edition Edited by
Mordecai Lee, Grant Neeley, and Kendra Stewart, by Routledge
Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
Methodology
I[Evaluation e 50% CCE (Continuous Comprehensive Evaluation): Internal assessmen
Method based on the following: :

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students'
understanding of core Public Relations concepts, theories, strategies, and their
ability to apply them in real-world scenarios. The examination will consist of
both theoretical and practical components, including essays, case studies, and
situational analyses.

This evaluation structure ensures a balanced assessment of both theoretical
knowledge and practical application of Public Relations principles.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours/Honours with Research)

Semester-V
Course: BJIMC-MJ-30: Indian Classical Theater Arts

Course Code BIJIMC-MJ-30

Course Title Indian Classical Theater Arts
Credits 4

Course Level 300

Total engagement

4 Credits x 20 Lectures = 40 Hours

Teaching per week | 4Hrs Per Week = 2 Lectures Per Week

Minimum weeks 15 weeks (Including classwork, examination, preparation & holidays)
per semester

Effective from 2025-2026

Purpose of Course

The purpose of this course is to provide students with a deep understanding
of the rich and diverse traditions of Indian Classical Theatre. This course
will explore the foundations, history, and techniques of classical Theatre
forms such as Sanskrit drama, Kathakali, Kuchipudi, Bharatanatyam,
and Nautanki, among others. Students will be introduced to the key
elements of performance, including narrative structure, music, dance,
gesture, and costumes, which are integral to the classical performance -
traditions. '
By the end of the course, students will be able to:
1. Understand the origins and evolution of Indian Classical Theatre
forms. ‘
2. Learn the basic principles of acting, dance, and music that define
these art forms.
3. Analyse classical plays and performances, appreciating their
cultural and historical context.
4. Gain practical experience through performances, workshops, and
studio practices.
5. Develop an appreciation for the aesthetics and symbolism used in
Indian Classical Theatre Arts.
This course is designed for anyone interested in gaining a deeper
understanding of Indian culture through its theatrical traditions and will
prepare students for further exploration or professional involvement in
erforming arts.

Course Objectives

1. Understand the History and Evolution of Indian Classical
Theatre
o Explore the origins, development, and key figures in Indian
Classical Theatre. :
o Examine the historical, cultural, and regional influences on
different theatre forms such as Sanskrit drama, Kathakali,
Kuchipudi, and others.
2. Learn the Core Elements of Indian Classical Performance
o Study the fundamental elements such as narrative

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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structures, dramatic forms, physical gestures, music,
dance, and symbolism integral to classical performances.

o Understand the concept of Rasa (emotional essence) and
Bhava (emotional expression) in performances.

3. Explore Different Classical Dance-Drama Forms

o Gain hands-on experience with forms like Kathakali,
Bharatanatyam, Kuchipudi, Odissi, and Nautanki, among
others.

o Study the unique characteristics and performance techniques
of each form, including their gestures, facial expressions,
and costume designs.

4. Develop Acting and Performance Skills

o Learn the basics of acting through classical methods such as
Abhinaya (expression), Mudras (hand gestures), and
Adavus (dance steps).

o Participate in practical workshops and performances to gain
experience in stage presence, voice modulation, and physical
coordination.

5. Analyse Classical Texts and Performances

o Study classical Indian plays and scripts, understanding their
structure, themes, and underlying philosophies.

o Critically analyse performances, both historical and
contemporary, for their artistic, cultural, and social
relevance.

6. Appreciate Aesthetic and Symbolic Representation in Classical
Theatre

o Explore how classical theatre integrates music, poetry,
dance, and visual art to convey emotional depth and
storytelling.

o Understand how elements like costumes, makeup, and set
designs contribute to the overall aesthetic experience.

7. Promote Cultural Preservation and Innovation in the Arts

o Encourage the integration of classical theatre techniques into
modern performances and explore how these traditions can
be preserved and adapted for contemporary audiences.

o Cultivate a deeper appreciation for India's artistic heritage
and its continued relevance in today's globalized world.

By the end of the course, students will not only gain practical skills in
Indian Classical Theatre but also develop a nuanced understanding of its
cultural, historical, and artistic significance.

Course Outcomes

Upon successful completion of this Indian Classical Theatre course,
students will be able to:

1. CO:1 Gain in-depth knowledge of various Indian Classical Theatre
forms, develop practical performance skills in acting, dance,
gesture, and music, and apply classical techniques like Abhinaya,

Mudras, and Adavus in stage performances.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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2. CO:2 Critically analyse and evaluate classical Indian texts and
performances, appreciate the integration of music, dance, and
symbolism, and understand how to preserve and innovate within
traditional theatre practices in contemporary settings.

Mapping between
COs with PSOs

PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7

Pre-requisite

e Basic knowledge of traditional Indian arts and culture.

» Familiarity with general concepts of performance, stage presence,
and expression.

» Understanding of artistic forms such as dance, music, and drama.

This foundational understanding will support students in grasping more

advanced concepts of Indian Classical Theatre Arts, which integrates

diverse performing arts traditions such as dance, drama, and music.

Course Content

Unit 1: Introduction to Indian Theatre Teaching

Hours: 10

1. Historical Evolution of Indian Theatre: Early
origins and influences: Vedic, religious, and folk
traditions. Theatre in the context of Indian epics:
Ramayana and Mahabharata. Sanskrit Theatre and its
impact on Indian theatre forms.

2. Key Theatrical Traditions: Natyashastra and its
importance. Classical forms: Sanskrit theatre,
Kathakali, and Kutiyattam. Folk theatre traditions:
Ramlila, Nautanki, and Tamasha.

3. Role of Theatre in Society: Theatre as a medium of
social change. Role of theatre in religious rituals and
festivals. Theatre’s contribution to community-
building and cultural identity.

4. Theatre in Ancient and Medieval India: Ancient
texts on theatre: Natyashastra and its relevance.
Influence of medieval theatre and its socio-political
impact. Transition from traditional to modern theatre.

Unit 2: Major Forms of Indian Theatre

1. Sanskrit Theatre: Major playwrights: Kalidasa ,
Bhasa , and Sudraka. Dramatic structure and
performance styles. Influence of Sanskrit theatre on
modern Indian theatre.

2. Folk Theatre: Diversity in folk theatre across India
(e.g., Tamasha, Nautanki, and Jatra). Local languages
and performance styles in different regions. Folk
theatre's role in reflecting societal issues.

3. Theatre in Contemporary India: The rise of modern

theatre post-independence. Key figures: Habib Tanvir,

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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Vijay Tendulkar, and Girish Karnad. Influence of
Western theatre styles on Indian theatre.

Theatre for Social Change: People's Theatre
Movement and its impact. Theatre as activism:
Naxalism , gender issues, and caste-related dramas.
Role of theatre in political awareness and education.

Unit 3:

Theatre and Media

The Relationship Between Theatre and Journalism:
How theatre shapes public discourse and media
narratives. Journalism and theatre as tools for social
reform. Theatre's influence on media and broadcasting.
The Role of Mass Media in Theatre Promotion:
Theatre and its coverage in newspapers, magazines,
and television. Media’s role in preserving and
promoting traditional theatre. Film adaptations of
theatre plays and their impact.

. Theatre in Digital Media: Online platforms for

showcasing theatre (YouTube, Instagram, etc.). The
emergence of digital theatre in the contemporary
world. Virtual performances and live-streamed theatre
productions.

Impact of Theatre on Modern Journalism:
Journalistic storytelling techniques borrowed from
theatre. Influence of theatre on mass communication in
India. Critical analysis of media representation in
theatre productions.

Teaching
Hours: 10

o 1.

[Unit 4:

Indian Theatre and Cultural Identity

Theatre as a Reflection of Cultural Diversity:
Representation of India’s cultural pluralism in theatre.
Regional theatre forms and their cultural significance.
Theatre as a mirror of Indian society and its issues.
Theatre and Gender Representation: Portrayal of
women in Indian theatre: traditional vs. modern
perspectives. Gender stereotypes in Indian theatre. The
role of theatre in challenging gender norms.

Theatre and the Nation: Theatre’s contribution to
nation-building post-independence. Nationalist plays
and their role in India’s independence struggle. The
impact of theatre on contemporary political and social
ideologies.

Preserving Theatre Heritage in a Changing World:
Efforts to preserve traditional theatre forms. Role of
government, institutions, and NGOs in theatre

Teaching
Hours: 10

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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preservation. Challenges faced by theatre in the
modern age of mass entertainment.

Reference Books  [Reference:

1. Modern Indian Theatre A Reader edited NANDI BHATIA , OXFORD
UNIVB&SITY PRESS

2. The Indian Theatre Its origin and development up to the present day :
Chandra Bhan Gupta, Post box 75, Banaras

3. INDIAN AESTHETICS, Rai Technology University

4. Routledge Handbook of Asian Theatre Edited by Siyuan Liu by Routledge

Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
Methodology

. * 50% CCE (Continuous Comprehensive Evaluation): Internal

Evaluation Method assessment based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work ;

50% SEE (Semester End Examination): External assessment based on

the university's semester-end examination, which will test the students'

understanding of core Public Relations concepts, theories, strategies, and

their ability to apply them in real-world scenarios. The examination will

consist of both theoretical and practical components, including essays,

case studies, and situational analyses.

» This evaluation structure ensures a balanced assessment of both
theoretical knowledge and practical application of Public Relations

® ® o o o @ o

principles.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours/Honours with Research)

Semester-V
Course: BJMC-MJ-31: Cyber Security
Course Code BJMC-MJ-31
Course Title Cyber Security
Course Level 300
Credits 4

Total Engagement

4 Credits x 20 Lectures = 40 Hours

Teaching per week

4Hrs Per Week = 2 Lectures Per Week

Minimum weeks
Per semester

15 weeks (Including classwork, examination, preparation & holidays)

Effective from

2025-2026

Purpose of Course

This course aims to equip individuals with essential skills to protect information
systems from cyber threats. It covers key topics such as identifying cyber risks,
securing networks and data, implementing encryption, and responding to
incidents. Participants will gain practical knowledge of security tools, risk
management, legal requirements, and ethical issues in cybersecurity, enabling
them to safeguard digital infrastructures and protect against evolving cyber
threats.

Course Objective

Cyber Security Course Objectives

The primary objective of this Cyber Security course is to provide
participants with the knowledge and practical skills necessary to defend
against and respond to cyber threats in today’s digital world. Upon
completion of this course, participants will be able to:

1. Identify Cyber Threats: Recognize various cyber threats,
including malware, phishing, ransomware, and insider threats.

2. Implement Risk Management: Assess risks and implement
effective strategies to mitigate vulnerabilities and protect sensitive
information. :

3. Secure Networks: Design and apply security measures to safeguard
network infrastructure against cyber attacks, including firewalls,
VPNs, and intrusion detection systems.

4. Ensure Data Protection: Learn methods for encrypting and
securing data in transit and at rest, ensuring privacy and integrity.

5. Respond to Incidents: Understand the process of detecting,
investigating, and responding to cyber security incidents and
breaches.

6. Comply with Legal and Ethical Standards: Gain knowledge of
cybersecurity laws, regulations, and industry best practices to ensure
compliance and ethical behaviour in the digital environment.

7. Utilize Security Tools: Familiarize with the use of cybersecurity
tools for monitoring, threat detection, and vulnerability assessment.

8. Develop Security Strategies: Create and implement comprehensive

security policies and procedures to protect organizational assets and

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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resources. :
By achieving these objectives, participants will be able to develop a strong
foundation in cybersecurity practices and contribute to securing digital
environments within their organizations.

Course Outcomes

Upon successful completion of this Cyber Security course, participants will
be able to:

1. CO:1 Analyse and assess cyber threats, implement effective
security measures, conduct risk management practices, and respond
to cyber incidents to safeguard digital systems and data.

2. CO:2 Adhere to legal and regulatory standards, utilize cybersecurity
tools, promote a security-conscious culture, and secure digital
infrastructures to minimize vulnerabilities and protect
organizational assets.

Mapping between
COs with PSOs

PSO2 | PSO3 | PSO4 | PSOS5 | PSO6 | PSO7 | PSO8

Pre-requisite

Before enrolling in a Cyber Security course specifically tailored for mass
communication and journalism, participants should have a basic
understanding of the following topics:

1. Basic Computer Literacy: Understanding of fundamental
computer operations, operating systems, and basic software tools is
essential. Familiarity with file management, internet browsing, and
digital communication tools is highly recommended.

2. Internet and Networking Concepts: Basic knowledge of how the
internet works, including an understanding of web technologies, IP
addresses, DNS, and the concept of networking (Wi-Fi, LAN,
VPN, etc.).

3. Understanding of Digital Communication: A basic grasp of how
communication works in the digital space, including email, social
media platforms, blogs, websites, and digital content creation tools.

4. Introduction to Journalism and Mass Communication:
Knowledge of basic journalism practices, media ethics, content
creation, and the role of digital platforms in communication.
Familiarity with the impact of social media on journalism and
communication is beneficial.

5. Basic Knowledge of Privacy and Ethics: Understanding the
importance of digital privacy, confidentiality, and ethics in online
communication, especially as it pertains to media organizations and
Jjournalists' responsibilities toward protecting their sources and
information.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3‘years (Degree) & 4 years

14



6. Critical Thinking and Problem Solving: Ability to approach

issues analytically and develop solutions to problems, particularly
when dealing with cybersecurity challenges in a fast-paced,
information-driven environment like journalism.

While this course is designed for professionals in journalism and mass
communication, those with a foundational understanding of the above areas
will be better prepared to tackle the specialized cybersecurity topics
covered in the course.

Course Content

1.

Password Management & Authentication: Best
Practices, Two-Factor Authentication (2FA)

Unit 1: Introduction to Cyber Security Teaching-
Hours: 10
1. Understanding Cyber Security: Definition, Importance,
and Scope
2. Types of Cyber Threats: Malware, Phishing,
Ransomware, Social Engineering, Hacking
3. Cyber Security in Everyday Life: Email Security, Safe
Browsing, Social Media Risks
4. Cyber Ethics and Laws in India: IT Act 2000, Data
Protection Laws
‘Unit 2: Digital Safety & Privacy Protection Teaching
Hours: 10

1.

2,

2. Safe Internet Practices: Identifying Fake Websites,
HTTPS vs HTTP

3. Social Media Security: Privacy Settings, Avoiding
Scams, Identity Theft Risks

4. Data Protection: Encryption Basics, Secure File
Sharing, Cloud Security

5. Digital Footprint & Online Reputation Management

[Unit 3: Cyber Crimes & Investigation

Understanding Cyber Crimes: Identity Theft, Online
Frauds, Cyber Bullying, Deep fake Threats

Ethical Hacking vs Malicious Hacking: White Hat,
Black Hat, Grey Hat Hackers

Cyber Forensics: Basics of Digital Evidence,
Investigation Techniques

Reporting Cyber Crimes: Cyber Crime Portals in India,
Legal Actions

Role of Media in Cyber Security Awareness

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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[Unit 4: Organizational & Professional Cyber Security Teaching

Hours: 10

1. Cyber Security in Businesses: Importance for Start-ups,
Companies, and Journalists

2. Cyber Security for Digital Marketing Professionals: Ad
Fraud, SEO Spam, Fake =~ Engagements

3. Secure Communication: Email Security, VPNs, End-to-
End Encryption

4. Cyber Security Careers: Ethical Hacking, Cyber Law,
Cyber Journalism

5. Future of Cyber Security: Al in Cybersecurity,
Emerging Threats, Case Studies

Reference Books  [References:

1. Cyber Security Learn The Basics Of Cyber Security, Threat
Management, Cyber Warfare Concepts And Executive-Level Policies.
Noah Zhang & Dana Onyshko

F ) 2. Introduction to Cyber Security Saadaad Saju, Cisco

3. Cyber Security: The Lifeline of Information and Communication
Technology, Springer Series in Wireless Technology

4. CYBER SECURITY HANDBOOK FOREWORD BY DR.
KALPESHKUMAR L GUPTA, ProBono India

Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
Methodology

¢ 50% CCE (Continuous Comprehensive Evaluation): Internal

Evaluation Method assessment based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on

the university's semester-end examination, which will test the students’

~ understanding of core Public Relations concepts, theories, strategies, and
their ability to apply them in real-world scenarios. The examination will
consist of both theoretical and practical components, including essays,
case studies, and situational analyses.

e This evaluation structure ensures a balanced assessment of both
theoretical knowledge and practical application of Public Relations
principles.
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[Subject code-2501001505040001]

'VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours/Honours with Research)

Semester-V
Course: BJIMC-MI-32A Corporate Communication
Course Code BIJMC-MI-32A
Course Title Corporate Communication
Course Level 300
Credits 4

Total Engagement 4 Credits x 20 Lectures = 40 Hours

[Teaching per week 4Hrs Per Week = 2 Lectures Per Week

Per semester

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)

Effective from 2025-2026

facross all channels.

Purpose of Course [This course aims to equip participants with the skills to manage and enhance
communication within an organization. It covers key areas such as internal
communication, brand management, stakeholder engagement, crisis communication,
public relations, and digital communication. Participants will learn how to shape the
organization’s image, build strong relationships with stakeholders, and handle
communication during crises, ensuring effective, ethical, and consistent messaging

alignment across all levels.
messaging.

P trust and collaboration.

and maintaining public trust.
perceptions.

online content.

both internally and externally.

Course Objectives  [The objectives of this Corporate Communication course are to:
1. Master Organizational Communication: Develop the ability to
effectively communicate within an organization, ensuring clarity and

2. Enhance Brand Management: Learn strategies to manage and
promote the organization’s brand identity through consistent

3. Build Stakeholder Relationships: Acquire skills to engage with key
stakeholders, including employees, customers, and investors, to foster

4. Manage Crisis Communication: Understand how to handle
communication during crises, protecting the organization's reputation

5. Develop Public and Media Relations: Gain expertise in managing
media relations, creating press releases, and handling public

6. Leverage Digital Communication: Understand how to use digital
platforms for corporate communication, including social media and

7. Promote Ethical Communication: Emphasize transparency, honesty,
and integrity in all communication efforts, ensuring ethical practices.

By achieving these objectives, participants will be equipped to effectively
manage communication strategies and enhance their organization’s image,

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years

=



acer
Typewritten text
[


acer
Typewritten text
[Subject code-2501001505040001]

acer
Typewritten text



Course Outcomes

Mapping between
COs with PSOs

1,

Upon successful completion of this Corporate Communication course,
participants will be able to:

CO:1 Develop and execute effective communication strategies,
manage brand identity, engage stakeholders, and handle crisis
communication to maintain a positive organizational image.
CO:2 Utilize digital tools, manage media relations, and promote ethical
practices in communication to ensure transparent, consistent messaging
across all channels.

PSO2 | PSO3 | PSO4 | PSOS5 | PSO6 | PSO7 | PSO8

Pre-requisite

1.

il o

o1 B

course.

Participants should have a basic understanding of:

A solid foundation in these areas will enhance participants' experience in the

Communication Skills: Strong written and verbal communication
abilities.

Organizational Structure: Knowledge of how organizations function.
Marketing and Branding: Basic understanding of brand management.
Media Literacy: Familiarity with traditional and digital media.

Digital Tools: Proficiency in using communication tools like email and
social media.

Crisis Management: Basic principles of communication during crises.
Ethical Communication: Understanding of transparency and honesty
in messaging.

Course Content

(Unit 1
1;

2.

Teaching
Definition & Concept of Corporate Communication. Hours: 10

Theory & practice perspectives on Corporate Communication
the strategic management perspective on Corporate
Communication.

Corporate Communication in Historical perspective Marketing.
Public Relation & Corporate Communication.

Teaching
The Birth of Communication Management. Corporate Hours: 10
Communication & Communication management.
Corporate Communications in theoretical perspective.
Shareholders, Identity & Reputation

Understand stakeholder management & Corporate
Communications,

Understanding identity & Corporate Communication

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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Unit 3 Teaching
1. Understanding reputations & Corporate Communications. Hours: 10

2. Communication Strategy, theory & Practice,
3. perspectives on strategy in corporate communications making
Strategy.

4. The process & practice of Communications Strategy.

[Unit 4 Teaching
1. The organization of Communication Theory & practice. Hours: 10

2. Perspective on communication organization, Vertical
structure, Horizonal Structure.

3. Corporate Social Responsibility, Risk Management and
Corporate Finance

4. Case Study on Corporate Communication

Reference Books  [Reference:

1. Present-Day Corporate Communication A Practice-Oriented, State-of-the-Art
Guide Springer Nature Singapore Pte Ltd. 2018

2. Corporate Communication a marketing viewpoint Klement Podnar by
Routledge

3. Corporate Communication Himalaya Publication House

Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
Methodology

* 50% CCE (Continuous Comprehensive Evaluation): Internal assessment
Evaluation Method based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students'
understanding of core Public Relations concepts, theories, strategies, and their
ability to apply them in real-world scenarios. The examination will consist of
both theoretical and practical components, including essays, case studies, and
situational analyses.

® @ @ @ ©° o @

This evaluation structure ensures a balanced assessment of both theoretical
knowledge and practical application of Public Relations principles.

R\%
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[[Subject code-2501001505040002]]
VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours/Honours with Research)

Semester-V
Course: BIMC-MI-32B Digital Film Making
Course Code BJMC-MI-32B
Course Title Digital Film Making
Course Level 300
Credits 4

Total Engagement 4 Credits x 20 Lectures = 40 Hours
Teaching per week 4Hrs Per Week = 2 Lectures Per Week

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)
Per semester
o Effective from 2025-2026

" [Purpose of Course Digital filmmaking has revolutionized the way films are created, produced, and
distributed. This course aims to provide students with the essential skills, tools, and
techniques needed to create professional digital films. With the increasing
accessibility of digital cameras and editing software, the barriers to entry in
filmmaking have significantly lowered. However, producing high-quality content
requires knowledge of various technical aspects, creativity, and an understanding of
cinematic principles. This course offers a comprehensive curriculum that combines
theoretical knowledge with hands-on experience, preparing students to succeed in the
dynamic world of digital filmmaking.
Course Objectives  [The primary goal of this course is to equip students with the technical, artistic,
and creative skills needed to create a digital film from start to finish. The
course is designed to:

1. Teach Fundamental Filmmaking Techniques: Students will learn the
basics of cinematography, sound design, lighting, and editing, which
are fundamental to all forms of filmmaking.

2. Master Digital Tools: Students will be trained in the use of digital
filmmaking equipment, including cameras, lighting, and software,
ensuring they are familiar with the latest industry-standard tools.

3. Develop Creative Vision: Filmmaking is as much about creativity as it
is about technical ability. This course encourages students to develop
their own unique voice and artistic vision as filmmakers.

4. Provide Hands-on Experience: Through practical assignments and
projects, students will have the opportunity to work on short films,
music videos, or documentaries, allowing them to apply what they’ve
learned and develop a strong portfolio.

5. Prepare for Industry Demands: The course will also focus on the
business side of filmmaking, preparing students for career opportunities
in the entertainment and media industries. This includes understanding
distribution, marketing, and professional networking.

B
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Course Outcomes  [Upon successful completion of this Digital Film Making course, students will _
be able to:

1. PO:1 Understand film production processes, master cinematography
techniques, and develop storytelling, editing, sound design, and lighting]

| skills to create compelling films.

| 2. PO:2 Collaborate effectively in film projects, analyse and critique

films, understand film distribution, and build a professional portfolio

for career advancement in the film industry.

PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8

| Mapping bet\;veen
n COs with PSOs

o - L

Basic Visual Arts Knowledge: Understanding of design, color theory, and
composition.

| 2. Computer and Software Skills: Familiarity with basic computer operations and
video editing software.

I 3. Interest in Filmmaking: A passion for films and the filmmaking process.
Creative Writing/Storytelling: Basic knowledge of storytelling or creative writing
principles.

Photography Basics: Experience with framing, lighting, and exposure is helpful.
6. Teamwork: Ability to collaborate effectively in group settings.

‘ Pre-requisite Participants should have a basic understanding of:

b

el

These pre-requisites will help ensure a successful and engaging experience in the Digital Film
IMaking course.

” Course Content Unit 1: Introduction to Digital Filmmaking Teaching
Hours: 10
1. Evolution of Filmmaking Technologies: The transition from
analogue to digital filmmaking. Advantages and disadvantages
of digital over traditional film.
2. Digital Cinematography: Understanding digital cameras:
™ sensors, resolution, and frame rates. Key components of digital
| cinematography: lenses, lighting, and composition.
| 3. Pre-Production in Digital Filmmaking: The role of pre-
| ’ production in planning a digital film: scriptwriting,
storyboarding, and location scouting. The importance of
budgeting and scheduling in digital filmmaking.
’ 4. Role of the Director and Crew in Digital Filmmaking: The
director's vision in the digital medium. Key roles:
cinematographer, sound designer, editor, and production
assistants.

Unit 2: Digital Camera Work and Techniques Teaching
Hours: 10
| 1. Types of Digital Cameras: Overview of different digital cameras
used in filmmaking (DSLRs, mirrorless cameras, cinema
cameras).Key differences in camera types: features, usability,
and production applications.
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2. Shooting Techniques in Digital Filmmaking: Camera
movements: pans, tilts, dolly shots, and handheld techniques.
Using shot composition and framing for effective storytelling.

3. Lighting for Digital Filmmaking: Basic lighting setups: three-
point lighting, key light, fill light, and backlight. Challenges
and techniques for lighting digital cameras and achieving the
desired look.

4. Focus and Depth of Field: Techniques for controlling focus and
depth of field in digital filmmaking. The creative use of depth
of field to enhance storytelling.

\Unit 3: Digital Post-Production Techniques Teaching

Hours: 10

1. Digital Editing Software: Introduction to popular digital editing
software: Adobe Premiere, Final Cut Pro, Avid Media
Composer. The process of importing, organizing, and editing
footage in the digital workflow.

2. Colour Grading and Correction: Understanding the importance
of colour grading in digital filmmaking. Tools and techniques
for colour correction and achieving the desired mood and tone.

3. Sound Design and Post-Production Audio: The role of sound
design: Foley, ADR, and sound effects. The importance of
mixing and mastering sound for digital films.

4. Visual Effects (VFX) in Digital Filmmaking: Introduction to
VFX tools: compositing, motion graphics, and 3D rendering,
The integration of VFX into digital films to enhance visual
storytelling.

Unit 4: Distribution and Future Trends in Digital Filmmaking Teaching

Hours: 10

1. Film Distribution in the Digital Age: The rise of streaming
platforms like Netflix, YouTube, and Vimeo. The role of
digital film festivals in showcasing new talent and independent
filmmakers.

2. Digital Filmmaking and Independent Cinema: The
democratization of filmmaking through affordable digital
equipment. How independent filmmakers use digital tools to
create high-quality films on limited budgets.

3. Impact of Social Media on Digital Filmmaking: The influence of
social media platforms on film promotion, distribution, and
audience engagement. The rise of short-form content and
mobile filmmaking.

4. Future Trends in Digital Filmmaking: The role of artificial
intelligence (AI) and virtual reality (VR) in the future of
filmmaking. The evolution of 4K, 8K, and beyond, and how
they will affect the production process.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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Reference Books [Reference:
1.

2.

Digital Moviemaking: Michael Wiese Productions Scott Billups

MAAC Lecture Companion: Digital Film Making: MAYA ACADEMY OF
ADVANCED CINEMATICS

DIGITAL FILM-MAKING MIKE FIGGIS: Faber and Faber

Editing Digital Film: Jaime Fowler: Focal Press

Teaching Methodology | Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment

L]

Evaluation Method

50% CCE (Continuous Comprehensive Evaluation): Internal assessment based on
the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students' understanding of
core Public Relations concepts, theories, strategies, and their ability to apply them in
real-world scenarios. The examination will consist of both theoretical and practical
components, including essays, case studies, and situational analyses.

This evaluation structure ensures a balanced assessment of both theoretical knowledge and
ractical application of Public Relations principles.

3
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication

(3 Years Degree; 4 Years Honours/Honours with Research)
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L.

2.

Novw s

Semester-V
Course: BIMC-MI-33A Mobile Journalism
Course Code BJMC-MI-33A
Course Title Mobile Journalism
Course Level 300
Credits 4
Total Engagement 4 Credits x 20 Lectures = 40 Hours
Teaching per week 4Hrs Per Week = 2 Lectures Per Week
Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)
Per semester
) [Effective from 2025-2026
Purpose of Course  [The Mobile Journalism course aims to:
1. Empower Storytelling: Teach students to create high-quality news
content using smartphones and tablets.
2. Enhance Production Skills: Develop abilities in video, photo, audio,
and written reporting with mobile tools.
3. Enable Real-Time Reporting: Equip students to cover live events and
breaking news on-the-go.
4. Promote Ethical Journalism: Emphasize accuracy, fairness, and
credibility in mobile news production.
5. Adapt to Modern Trends: Prepare students for the growing role of
mobile journalism in the digital age.
By course end, students will be proficient in producing professional
journalistic content using mobile devices.
Course Objectives  [Upon completion, students will:

Master Mobile Tools: Use smartphones and apps to capture, edit, and publish
multimedia content.

Develop Multimedia Skills: Combine photos, videos, audio, and text to create news
stories.

Create Content on the Go: Produce professional journalistic content with mobile
devices.

Apply Ethical Journalism: Ensure accuracy and fairness in mobile reporting.
Report in Real-Time: Cover live events and breaking news with mobile tools.
Edit and Publish Stories: Edit and publish content on mobile platforms.

Adapt to Digital Trends: Understand the impact of mobile journalism on news
production.

Build a Portfolio: Create a portfolio showcasing mobile journalism work.

These objectives will equip students to thrive in the dynamic world of mobile journalism.
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Course Outcomes

Upon successful completion of this Mobile Journalism course, students will be able to:

1. CO:1 Master mobile journalism tools, create engaging content for mobile platforms
and develop technical skills in mobile filmmaking, while integrating data and social
media for enhanced audience engagement.

2. CO:2 Apply ethical considerations, enhance storytelling capabilities, adapt to
emerging trends, and produce professional-quality journalism for distribution across
mobile-friendly platforms.

Mapping between
COs with PSOs

PSO2 | PSO3 | PSO4 | PSO5 [ PSO6 | PSO7 | PSO8

Pre-requisite

Mobile Device: A modern smartphone with a good camera, storage, and fast
processing.

2. Apps: Use apps for editing (Premiere Rush, iMovie), photo editing (Lightroom), and
social media (Twitter, Instagram).

3. Internmet: Reliable, fast connection for uploads and live streaming.

Content Creation Knowledge: Understanding basic video, photo, and audio

production.

Mobile Gear: Tripod, external microphone, portable lighting, and lens attachments.

Data Management: Backup content using cloud storage.

Social Media Skills: Know how to engage audiences across platforms.

Adaptability: Be ready to report in any environment.

Ethical Reporting: Follow journalistic standards for fairness and accuracy.

0 Storytelling: Craft compelling stories for your audience.

o

Sadabalaby

[These essentials help create engaging, high-quality content on the go.

Course Content

Unit 1 The State Of Mobile Teaching

Hours: 10

1. How mobile has influenced modern journalism , Mobile centric
reporting and editing

2. Mobile as a ‘Newsroom’, Branding of News using social media

3. Mobile News catering to Niche beats

4. Evolution of M-Learning (Mobile Learning ) amongst the Youth
with the Mobile Applications

Unit 2 Mobile Journalism Teaching

Hours: 10

1. News Workflow and Mobile Journalism , How to identify the
seven basic steps of mobile reporting.

2. How to use two simple mobile apps to make an audio or video
documentary, or a narrated photo-essay.

3. How to select accessories that enhance the camera or audio
quality of IOS smart phones and tablets. Introduction to Mobile
Applications

4. Blog set-up , Mobile writing and creation of News Trends (Hash
tags, tagging, linking accounts etc.)

Unit 3 DESIGNING FOR THE MOBILE EXPERIENCE Teaching

o Hours: 10
1. How good design is intuitive, making something immediately

usable.
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2. About the importance of satisfying expectations of tactile
interaction and content: tap, flick, pinch, drag, etc.
3. Social Media Collaboration with M-Learning and Viewer creation

4. Going Viral : being the Scavenger and Mobile Journalist

[Unit 4 FUTURE OF MOBILE JOURNALISM and M-LEARNING Teaching

1. About the evolution of wearable, About the rise of Google Glass | Hours: 10

2. About Glass Journalism, About augmented reality storytelling
and journalism

3. Studying Social Media Analytics

4. Case Study in Mobile Journalism

Reference Books Pleference:

1. A Text Book of Internet and Web Page Design, Srivastav Rajkumar.
2. Web Masters Hand Book, Golgotha

3. Computer Graphic Software Construction, John R Rankin

4. The Internet Book, Comer Doulas E.

5. The Information Society: An Introduction, Arm and Mattelart. 2003 by
Sage Publications Ltd

Teaching Methodology | Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment

Evaluation Method

e & o @ © o o

This evaluation structure ensures a balanced assessment of both theoretical
knowledge and practical application of Public Relations principles.

50% CCE (Continuous Comprehensive Evaluation): Internal assessment
based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students'
understanding of core Public Relations concepts, theories, strategies, and their|
ability to apply them in real-world scenarios. The examination will consist of
both theoretical and practical components, including essays, case studies, and
situational analyses.

PaaSs
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours/Honours with Research)

Semester-V
Course: BJMC-MI-33B History of Indian Cinema
Course Code BJMC-MI-33B
Course Title History of Indian Cinema
Course Level 300
Credits 4

Total Engagement 4 Credits x 20 Lectures = 40 Hours

Teaching per week 4Hrs Per Week = 2 Lectures Per Week

inimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)
Per semester
Effective from 2025-2026

Purpose of Course The course on the History of Indian Cinema aims to provide students with a

comprehensive understanding of the evolution of Indian cinema from its inception to |

the present day. It seeks to explore the cultural, social, and political contexts that have

shaped the film industry in India, as well as the artistic movements and technological

advancements that have influenced cinematic expression.

Course Objectives e Chronological Evolution: Understand key phases and milestones from

: early cinema to modern films.

e Cultural Context: Analyse the influence of historical, social, and
political events on filmmaking.

» Genre Diversity: Recognize the unique traits of Bollywood, regional,
and independent films.

» Key Personalities: Identify influential filmmakers and actors shaping
Indian cinema.

» Technological Impact: Explore how advancements like sound, colour,
and digital media transformed cinema.

e Film Analysis: Develop skills to critically evaluate films as cultural

e Global Connections: Examine the interplay between Indian and
international cinema trends.

» By the end of this course, students will be equipped with the
knowledge and analytical skills necessary to appreciate and critically
evaluate the historical and cultural dimensions of Indian cinema.

Course Outcomes  [Upon successful completion of this Indian Classical Theatre course, students
will be able to:

¢ CO:1 Gain in-depth knowledge of various Indian Classical Theatre
forms, develop practical performance skills in acting, dance, gesture,
and music, and apply classical techniques like Abhinaya, Mudras, and
Adavus in stage performances.
o CO:2 Critically analyse and evaluate classical Indian texts and
' performances, appreciate the integration of music, dance, and
Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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Mapping between
COs with PSOs

symbolism, and understand how to preserve and innovate within

traditional theatre practices in contemporary settings.

PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7

PSO8

Pre-requisite

 Basic Film Literacy: An introductory understanding of film theory

and language to engage with cinematic analysis.

o Cultural Awareness: Familiarity with Indian historical and cultural
contexts, which will enhance comprehension of the socio-political

influences on cinema.

» Interest in Historical Analysis: A willingness to explore and interpret
historical narratives and their impact on film evolution.

 Critical Thinking Skills: Basic critical thinking and analytical skills to
evaluate films from both artistic and cultural perspectives.

These pre-requisites ensure students are well-equipped to delve into the rich
history and diverse narratives of Indian cinema.

Course Content

\Unit 1: Early Beginnings and Silent Era (1890s—1930s)

1. The Birth of Indian Cinema: The first Indian film, Raja

Harishchandra (1913) by Dadasaheb Phalke . Early

efforts to capture Indian myths and stories on celluloid.

2. Pioneering Filmmakers and Films: The contributions of
filmmakers like Dadasaheb Phalke and his influence on
Indian cinema. The rise of silent films and their popularity

across India.

3. Influence of Western Cinema: The impact of European

and American cinema on the development of Indian
filmmaking .Early adaptations of western cinematic
techniques in Indian films.

4. The Transition to Sound: The introduction of sound in

Indian cinema with Alam Ara (1931), the first Indian

talkie. The challenges and innovations involved in the

transition from silent to sound cinema.

Teaching
Hours: 10

Unit 2: The Golden Age of Indian Cinema (1940s—1960s)

1. Indian Film Industry During and Post-World War II:

The impact of WWII on Indian cinema, the rise of
patriotism, and social realism. The popularity of
mythological, historical, and social films during this
period.

2. Bollywood and Regional Cinema: The rise of
Bollywood as the Centre of Hindi-language cinema.

Growth of regional cinema, particularly in Tamil, Bengali,

and Marathi.

Teaching
Hours: 10

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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3. Key Filmmakers and Films: Influence of directors like

1, Raj Kapoor, Bimal Roy, and Guru Dutt. Iconic films from
this era such as Awaara, Pyaasa, and Do Bigha Zamin.

4. Introduction of Music and Dance: The importance of
music in Indian cinema, with playback singers like Lata
Mangeshkar and Kishore Kumar. The establishment of the
song-and-dance format as a distinctive feature of Indian
films.

Unit 3: New Wave Cinema and Parallel Cinema (1970s— Teaching
1990s) Hours: 10

1. Rise of Indian New Wave: The emergence of new
filmmaking techniques and socially relevant themes.
Directors like Shyam Benegal , Mrinal Sen, and Aparna

) Sen reshaping Indian cinema.

2. Parallel Cinema Movement: A shift towards realism and
socio-political commentary in films. Iconic films such as
Ankur, Manthan, and Bhuvan Shome which focused on
rural India.

3. Commercial Cinema in the 1970s and 1980s: The
emergence of action films and the rise of Bollywood stars
like Amitabh Bachchan. The dominance of masala films
and their cultural impact, with films like Zanjeer and
Sholay.

4. Global Recognition and International Filmmakers:
The international success of Indian cinema, such as
Satyajit Ray's Pather Panchali . Recognition at global
festivals like Cannes and the rise of Indian cinema on the
international stage.

PN Unit 4: Contemporary Indian Cinema (2000s—Present) Teaching
Hours: 10

1. Digital Revolution and Changing Cinematic Styles:
The impact of digital technology on filmmaking, with
improved production values and global reach. The rise of
independent cinema and filmmakers exploring new genres
and narratives.

2. Bollywood's Globalization: The increasing influence of
Bollywood films in global markets and diaspora
communities. Films like Dilwale Dulhania Le Jayenge
and Lagaan gaining international fame.

3. Rise of Regional Cinemas: The increasing popularity of
South Indian cinema (Tamil, Telugu, Malayalam) and
regional film industries like Marathi, Bengali, and
Punjabi. Iconic regional films making waves in national
and international markets, such as Kantara and Super
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Deluxe.

New Trends and Movements: The rise of experimental
films and the new generation of directors (e.g., Anurag
Kashyap, Zoya Akhtar, and Meghna Gulzar).The success
of films with socially relevant themes, streaming
platforms, and the growth of OTT platforms.

Reference Books

[Reference:

Encyclopedia of Indian Cinema : Ashish Rajadhyaksha , Paul Willemen, OXFORD
UNIVERSITY PRESS New Delhi

Indian Cinema Beyond Bollywood The New Independent Cinema Revolution Edited
by Ashvin Immanuel Deva Sundaram, by Routledge

CINEMA INDIA The Visual Culture of Hindi Film RACHEL DWYER AND DIVIA
PATEL, REAKTION BOOKS

Teaching Methodology

Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment

Evaluation Method

50% CCE (Continuous Comprehensive Evaluation): Internal assessment based on
the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the

university's semester-end examination, which will test the students' understanding of -

core Public Relations concepts, theories, strategies, and their ability to apply them in
real-world scenarios. The examination will consist of both theoretical and practical
components, including essays, case studies, and situational analyses.

This evaluation structure ensures a balanced assessment of both theoretical knowledge and
practical application of Public Relations principles.

=5
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours/Honours with Research)

Semester-V
Course: BIMC-SEC-34 Digital Story Telling (Practical)
Course Code BJMC-SEC-34
Course Title Digital Story Telling (Practical)
Course Level 300
Credits 2

Total Engagement

2 Credits x 10 Lectures = 20 Hours

Teaching per week

2 Hrs. Per Week = 1 Lectures Per Week

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)
Per semester
Effective from 2025-2026

Purpose of Course

This course aims to equip students with the skills to create impactful digital
stories through hands-on learning. Students will:

» Master Digital Tools: Gain proficiency in video production, audio
editing, and multimedia design.

o Craft Engaging Narratives: Develop compelling stories using
narrative techniques and visual storytelling.

» Apply Practical Skills: Participate in projects that offer real-world
digital storytelling experience.

« Engage Audiences: Learn to effectively communicate with diverse
audiences on digital platforms.

* Blend Creativity and Technology: Combine artistic and technological
skills to produce innovative content.

The course prepares students to confidently express ideas through digital
media, readying them for careers in digital storytelling.

Course Objectives

By the end of this course, students will be able to:

« Utilize Digital Tools: Demonstrate proficiency in using digital media
tools for creating and editing video, audio, and multimedia content.

» Develop Narrative Skills: Construct engaging and coherent stories by
applying narrative structures and visual storytelling techniques.

» Execute Practical Projects: Complete hands-on projects that simulate
real-world digital storytelling scenarios, enhancing practical skills.

» Engage and Analyse Audiences: Identify and implement strategies to
effectively reach and engage diverse audiences across various digital
platforms.

» Integrate Creativity with Technology: Combine artistic vision with
digital technology to produce innovative and compelling digital stories.

e Critically Evaluate Content: Analyse and critique digital stories,
incorporating feedback to refine and improve storytelling techniques.

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years
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through digital storytelling, equipping them for various professional fields.

These objectives aim to prepare students to effectively create and communicate|

Course Outcomes  |Upon successful completion of this course, students will be able to:

* CO:1 Operate digital media tools to create engaging content, develop
compelling narratives, and execute end-to-end digital storytelling
projects.

e CO:2 Use effective digital communication strategies to engage diverse
audiences, integrate creativity with technology, and critically evaluate
content for improvement.

Mapplng between PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8
COs with PSOs COl

CO2
Pre-requisite Before enrolling in this course, students should have:

« Basic Computer Skills: Familiarity with operating systems, file
management, and basic software applications.

e Basic Internet Skills: Understanding of web browsing and digital
communication fundamentals.

e Fundamental Media Literacy: Awareness of digital media concepts
and exposure to various forms of digital content.

e Introductory Creativity: An interest in storytelling and a basic
creative approach to multimedia projects.

« Optional: Prior experience with any digital content creation tools (e.g.,
basic photo or video editing software) can be beneficial but is not
required.

These prerequisites ensure that all students can quickly engage with the course
material and focus on developing their skills in digital storytelling.
Course Content Unit 1: Introduction to Digital Storytelling Teaching
Hours: 10

1. Concept and Elements of Digital Storytelling:
Understanding the core components: narrative, visuals,
sound, and interactivity. The role of storytelling in the
digital age and how it differs from traditional storytelling.

2. Tools for Digital Storytelling: Introduction to basic digital
tools: cameras, smartphones, audio equipment, and
editing software (e.g., Adobe Premiere, iMovie). How to
select appropriate tools based on the type of story you
want to tell.

3. Visual Storytelling Techniques: Composition, framing, and
using visuals to support the narrative. The importance of
colour, lighting, and camera angles in storytelling.

4. Scripting and Storyboarding for Digital Media: Crafting a
compelling script for digital media: structure, dialogue,

and pacing. The importance of storyboarding and
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planning visual shots for effective storytelling.

[Unit 2: Practical Application of Digital Storytelling Teaching

Hours: 10

1. Creating a Short Digital Story: Step-by-step guide to
producing a short digital story using personal experiences
or fictional narratives. Techniques for filming and
capturing audio effectively using available tools (e.g.,
smartphone cameras, microphone).

2. Editing and Post-Production: Introduction to editing
basics: cutting, transitions, adding effects, and
incorporating audio. Practical exercises in creating a
cohesive digital story using editing software.

3. Incorporating Sound and Music in Digital Stories: How to
choose and integrate sound effects, music, and voiceovers
to enhance the narrative. The importance of balancing
sound levels and timing for a more immersive story.

4. Publishing and Sharing Digital Stories: Best practices for
exporting and sharing digital stories on various platforms:
YouTube, Vimeo, social media. Understanding file
formats, resolutions, and how to optimize content for
different audiences.

Reference Books ‘Referellce:
4. Encyclopedia of Indian Cinema : Ashish Rajadhyaksha , Paul Willemen, OXFORD
UNIVERSITY PRESS New Delhi
5. Indian Cinema Beyond Bollywood The New Independent Cinema Revolution Edrted
by Ashvin Immanuel Deva Sundaram, by Routledge
6. CINEMA INDIA The Visual Culture of Hindi Film RACHEL DWYER AND DIVIA
PATEL, REAKTION BOOKS
Teaching Methodology | Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
e 50% CCE (Continuous Comprehensive Evaluation): Internal assessment based on
Evaluation Method the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students' understanding of
core Public Relations concepts, theories, strategies, and their ability to apply them in
real-world scenarios. The examination will consist of both theoretical and practical
components, including essays, case studies, and situational analyses.

This evaluation structure ensures a balanced assessment of both theoretical knowledge and
ractical application of Public Relations principles.
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B.A Journalism & Mass Cominunication Sem 6
Lot ~_Structure
Course Course Code Course Title Mark sheet Tifle in Level Teaching Exam Duration Credit Internal External Total
Catego English ol sl HougsiNerk: {1 (f ePi il ol e S Marks Marks
ry Couws | TH | PR TH PR |TH| PR | TH [ PR [ TH| PR [ TH | PR
e &
Communication Communication 300 | 4 | NIL | 2HRS | NiL 4 | NIL | 50 | NIL | 50 | NIL | 100 | NIL
BIMC | BIMCMIJ-35 | ~ Research __Research R 1S AR ST A T e Ul
BIMC-MI-36 Environmental Environmenta 300 4 NIL | 2HRs NIL 4 NIL 50 NIL 50 | NI, | 100 | NIL
£ 1ol R | Science Science W
BIMC-MI-37 Al Joumnalism Al Journalism 300 4 NIL | 2HRs NIL 4 NIL 50 NIL 50 | NIL | 100 | NIL
| BIMC " (AR Set, e S = BT it L SR _ ST LSO | LN A |
BIMC-MI- Development Development 300 | 4 | NIL | 2HRs | NIL 4 | NIL | 50 | NIL | 50 | NIL | 100 | NIL |
38A/B Communication Communication HRS
OR OR
Health Health
BIMC Communication Communication
BIMC-AEC-39 j)igital Media Digital Media 300 2 NIL lHRs NIL 2 | NIL | 25 | NIL | 25 | NIl | 50 | NIL
BIMC (W- Production Production HRS __ ]
BIMC-SEC-40 Internship Internship 300 | NIL | 4 NIL | 2HRs | NIL [ 4 | 50 | NIL | 50 | NIL | 100 | NIL
CProera) HRS
BIMC




Course Wise Details:

Course Code Couree Title Teaching Exam Duration & Marks Total Credit
Schedule e Theory/Practical
Hours/Week | Duration (CCE) [ (SEE) Marks
(Hours) Internal | External
Marks Marks
BJMC-MJ-35 | Communication | 4Hrs /Per Week| 2:00 50 50 100 4
Research
- BINC MI136 Environmental Science| 4Hrs /Per Week 2:00 50 50 100 4
MIMC-MI-37 | AlJournalism | 4Hrs/Per Week| 2:00 | 50 ) 100 4
BIMC-MI-38A/B Development | 4Hrs/Per Week | 2:00 | 50 50 100 4
Communication
OR
|+ | Health Communication| 5. o SO It ey
BIMC-AEC-39 | Digital Media 2Hrs /Per Week 1:00 35 25 50 2
Production (Pp_)
BIMC-SEC-40 | Interaship C PP\) 4Hrs /PerWeel; 2:00 50 50 100 4
TP ol Al Total| 22Hrs/Per | 11 | 275 275 550 22
Week
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Programme Specific Outcome:
PSO-01: Comprehensive Understanding of Media and Communication

e Students will acquire a solid foundation in the key principles of journalism, mass communication, media theory, and
media history, allowing them to understand the role and influence of media in society, culture, and politics.

PS0-02: Practical Journalism and Media Production Skills
o Learners will gain hands-on experience in creating and producing content across multiple media platforms, including

print, digital, radio, television, and online. This includes writing news stories, conducting interviews, editing content, and
producing multimedia material.

PS0-03: Analytical and Critical Thinking in Media Studies
e Students will develop critical thinking skills to analyze and evaluate media content, audience behavior, media policies,

~ and the impact of media on public opinion, culture, and society, thus enabling informed decision-making and analysis in a
dynamic media environment.

PSO-04: Research Skills in Journalism & Mass Communication
o Students will acquire knowledge of research methodologies used in media studies, including qualitative and quantitative

research techniques, enabling them to conduct independent research, analyze data, and present findings on contemporary
issues in journalism and communication.

PSO-05: Ethical Journalism and Media Law Awareness
e Learners will understand the ethical responsibilities and legal framework governing journalism and media practices,
including issues of media freedom, censorship, defamation, copyright, privacy, and intellectual property. They will apply
these principles to ensure responsible and ethical media production.
PS0-06: Communication, Collaboration, and Presentation Skills
Through group projects, discussions, presentations, and written assignments, students will enhance their communication

skills, learning to articulate their ideas clearly and persuasively. This will also include the ability to collaborate effectively
in media teams and interact with professionals from diverse sectors.

PSO-07: Adaptation to Emerging Media Technologies
» Students will be equipped with the skills necessary to use emerging technologies and tools in journalism, such as digital
platforms, social media, multimedia editing software, and data journalism. They will develop a strong understanding of
digital media trends and adapt to the changing media landscape.
PSO-08: Entrepreneurial and Innovation Skills in Media
» In addition to their core media training, students will gain entrepreneurial skills to launch their own media projects, start-

ups, or freelance careers. They will learn how to develop business strategies, understand market dynamics, manage media
ventures, and explore innovative media formats, products, and services.
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Course Code Course Title Teaching Exam Duration & Marks Total Credit
Schedule > Theory/Practical
Duration | (CCE) (SEE)
Hours/Week (Hours) | Internal | Extemal Marks
Marks Marks
BJMC-MJ-35 | Communication 4Hrs /Per 2:00 50 50 50 4
Research Week
BJMC-MJ-36 | Environmental 4Hrs /Per 2:00 50 50 50 4
Science Week
BJMC-MJ-37 | Al Journalism 4Hrs /Per 2:00 50 50 50 4
Week
BJMC-MI- Development 4Hrs/Per Week| 2:00 50 50 50 4
38A/B Communication
OR
Health
Communication
BJMC-AEC-39| Digital Media 2Hrs /Per 1:00 25 25 50 2
Production Week
BJMC-SEC-40 | Internship 4Hrs /Per 2:00 50 50 50 4
Week
Total | 22Hrs /Per 11 275 275 300 22
Week
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'VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication

(3 Years Degree; 4 Years Honors/Honors with Research)
Semester-VI
Course: BIMC-MJ-35

Course Code BIMC-MJ-35

Course Title Communication Research
Course Level 300

Credits 04

Total Engagement

4 Credits x 20 Lectures = 40 Hours

Teaching per week

4Hrs Per Week = 2 Lectures Per Week

Minimum weeks
Per semester

15 weeks (Including classwork, examination, preparation & holidays)

Effective from

2025-2026

'Purpose of Course

Purpose of Course: Research Methods in Mass Communication

The Research Methods in Mass Communication course is designed to provide
students with a comprehensive understanding of the essential research
methodologies used in social science and mass communication. The course will
equip students with the necessary skills to conduct both qualitative and
quantitative research, analyze data, and interpret findings effectively. Emphasis
will be placed on developing a clear understanding of research design, the
scientific method, sampling techniques, and statistical analysis. Students will gain
practical knowledge in using media research tools and techniques, as well as
applying research methods to media-related studies, such as print media,
electronic media, advertising, and public relations.

The course aims to prepare students for research in mass communication by
teaching them how to create research questions, formulate hypotheses, conduct
literature reviews, and implement appropriate methodologies to produce reliable
and valid results. Additionally, students will learn how to write research '
proposals, reports, and theses, ensuring they meet ethical standards and follow
appropriate research procedures.

This course will also foster critical thinking and analytical skills, empowering
students to use research methods in assessing media content and audience
behaviour, which are crucial for media professionals and researchers.

Course Objectives

Upon completion of this course, students will be able to:

1. Understand the basics of research in mass communication, including its
types, objectives, and characteristics.

2. Differentiate between qualitative and quantitative research methods
and apply appropriate methodologies.

3. Formulate research questions, hypotheses, and define variables for
mass communication studies.

4. Design research studies using proper sampling techniques and data
collection methods.

5. Conduct qualitative and quantitative research using surveys,

interviews, and case studies.
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6. Analyse data using statistical tools such as descriptive statistics,
correlation, and tests of significance.

7. Apply media research to real-world contexts, including print media,
electronic media, advertising, and public relations.

8. Ensure research ethics, reliability, and validity in research findings.

. Write research proposals and reports with academic integrity.

10. Critically evaluate and interpret research findings to offer valuable

insights in media studies.

Course OQutcomes

Upon successful completion of this course, students will be able to:

e CO1l: Conduct and Analyse Media Research
Students will design and execute media research studies using qualitative
and quantitative methods, applying statistical analysis to interpret data
and draw meaningful conclusions.

e (CO2: Develop Research Proposals and Ensure Ethical Standards
Students will write structured research proposals and reports while
adhering to ethical standards, ensuring the reliability and validity of their
findings in media research.

Mapping between
COs with PSOs

PSO2 | PSO3 | PSO4 | PSO5 [ PSO6 | PSO7 | PSO8

Pre-requisite

Before enrolling in this course, students should ideally have:

1. Basic Knowledge of Communication and Media
An understanding of fundamental concepts in communication and media studies,
including the role of media in society and types of media platforms.

2. Basic Writing Skills
Proficiency in writing, including grammar, punctuation, and organizing ideas clearly for
academic purposes.

3. Familiarity with Basic Research Concepts
A general understanding of research principles and methods, including data collection,
analysis, and reporting.

4. Interest in Current Affairs
Awareness of current trends and issues in mass communication, which can be explored
through research.

5. Computer Literacy
Comfort with using basic computer applications for data analysis, internet research, and :
word processing.

[These pre-requisites ensure that students have the necessary foundation to engage with the

jadvanced research methods and analytical techniques covered in the course.

Course Content

Unit 1 Teaching

1. Research: social science and mass communication research; concept, objectives, Hours: 10
types, characteristics ’

2. Method and methodology, reasoning: deductive and inductive, approaches|
(quantitative and qualitative)

3. Steps in research: topic selection, research questions and hypothesis, literature
review, objectives, variables

4. Research design, sampling, data collection, analysis and interpretation, concepts;
reliability, validity.
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nit 2 Teaching
1. Qualitative research method — field observations, focus groups, in-depth Hours: 10

interviews, case studies
2. Quantitative method: survey, descriptive survey, analytical survey
3. Content analysis — definitions, steps
4. Sampling: types probability and non probability, sample size, sampling error.

(Unit 3 Teaching
1. Introduction to statistics — basic statistical procedure; Hours: 10
2. Descriptive statistics: central tendencies, mean, median, mode, frequency
distribution

3. Inferential statistics: co-efficient of correlation, standard deviation,
4. Tests of significance (T-test, Anova).

Unit 4 Teaching
1. Application of media research: print media (circulation studies, etc) Hours: 10
2. Electronic media (TRPs,)
3. Advertising (pre testing, post testing)
4. Public relations, internet, writing of research proposal/research report/thesis,
ethics in research.
Reference Books [Reference
(1) Wimmer, Roger, D and Dominick, Joseph,R. Mass Media Research, Thomson
‘Wadsworth, 2006,
(2) Kothari, C.R. Research Methodology: Methods and Techniques, New Age
International Ltd. Publishers,
(3) Arthur Asa Berger. Media Research Techniques, Sage Publications, 1998.
(4) John Fiske. Introduction to Communication Studies, Routledge Publications,1982.
Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
Methodology
®  50% CCE (Continuous Comprehensive Evaluation): Internal assessment based on the
Evaluation Method following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the university's semester-
end examination, which will test the students' understanding of core Public Relations concepts,
theories, strategies, and their ability to apply them in real-world scenarios. The examination will
consist of both theoretical and practical components, including essays, case studies, and situational
analyses.

®  This evaluation structure ensures a balanced assessment of both theoretical knowledge and
practical application of Public Relations principles.

e @ o @ @ o @

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years (Degree) & 4 years

37



[Subject code-2501001506020001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

- Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours /Honours with Research)

Semester-VI
Course: BJMC-MJ-36: Environmental Science
Course Code BJMC-MJ-36
Course Title Environmental Science
Course Level 300
Credit 4
Course Level 300-399

Total engagement

4 Credits x 20 Lectures = 40Hours

Teaching per 4Hrs Per Week

week

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)

per semester

Effective from 2025-2026

Purpose of This course aims to equip students with a deep understanding of climate

Course change science and the skills to communicate effectively about it. Students will

explore the causes, effects, and impacts of climate change, learn key
communication theories, and analyse the role of media in shaping public
perception. The course will also focus on strategies for crafting effective
climate messages tailored to different audiences and designing impactful
communication campaigns to drive climate action.

Course * Understand the scientific principles of climate change, including

Objectives causes, effects, and global trends.

* Analyse the impacts of climate change on ecosystems, biodiversity, and
human societies.

» Explore key theories and frameworks in climate and risk
communication.

« Examine the role of media in shaping public discourse and perceptions
about climate change.

» Develop skills to craft targeted climate change messages for various
audiences. '

* Design and implement effective climate change communication
campaigns using visual and interactive approaches.

Course Outcomes e COL1: Analyse the scientific basis of climate change, including its
causes, impacts on ecosystems, and societal effects, and evaluate key
climate reports and trends.

® CO2: Develop and apply effective climate communication strategies
tailored to different audiences, utilizing media tools, visual messaging,
and interactive campaigns to foster climate action.

Mapping between PSO1| PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8
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COs with PSOs

COl
CO2

Pre-requisite

1

Basic understanding of environmental science concepts, including

ecology and ecosystems.

journalism.

psychology and behaviour change.

2. Introductory knowledge of media studies, communication theories, or

3. Familiarity with global environmental issues and sustainability topics.
4. Basic knowledge of social sciences, particularly in the areas of

Course Content  [Unit 1 Teaching
1. Introduction to Climate Change Science Hours: 10
2. Overview of climate change: Causes, effects, and current trends
3. The greenhouse effect, carbon cycle, and global warming
4. Impacts of climate change on ecosystems, biodiversity, and

human societies
5. Review of key climate reports (IPCC, National Climate
Assessment)

Unit 2 Teaching
1. Theories and Frameworks in Climate Communication Hours: 10
2. Theories of risk communication and environmental i

communication
3. Social cognitive theory and behavior change models
4. The role of framing, narratives, and metaphors in climate
communication
5. Barriers to climate communication: Psychological, social, and
political factors
nit 3 Teaching
1. Media and Climate Change, The role of traditional and digital | Hours: 10
media in climate change discourse
2. Media representations and misrepresentations of climate science
3. Analysis of climate change coverage in different media outlets
4. Impact of social media and new media technologies on public

understanding
of climate change
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Unit 4 Teaching
1. Strategies for Effective Climate Change Communication Hours: 10

2. Crafting messages for specific audiences (youth, policymakers,
businesses)

3. Visual communication and the use of imagery in climate change
messaging

4. Interactive and participatory communication approaches,
Designing Climate Change Communication Campaigns

Reference Books [Reference:

Environmental Science, Botkin, Keller, Wiley Publication

Environmental Science 1 Edition, VAYU EDUCATION OF INDIA
A Textbook of Environmental Studies, S Chand & Co Ltd

Text Book OF ENVIRONMENTAL STUDES FOR UG 3RD EDN,
University Press

5. Environmental Science, Mahaveer Publication

=8 il S~

Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment

Methodology
ﬁmluaﬁon ¢ 50% CCE (Continuous Comprehensive Evaluation): Internal assessment

ethod based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the

university's semester-end examination, which will test the students'

understanding of core Public Relations concepts, theories, strategies, and their

ability to apply them in real-world scenarios. The examination will consist of

both theoretical and practical components, including essays, case studies, and

situational analyses.

» This evaluation structure ensures a balanced assessment of both theoretical
knowledge and practical application of Public Relations principles. :
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours /Honours with Research)

Semester-VI
Course: BIMC-MJ-37- Al Journalism
Course Code BJMC-MJ-37
Course Title Al Journalism
Course Level 300
Credit 4
Course Level 300-399

Total engagement

4 Credits x 20 Lectures = 40Hours

Teaching per 4Hrs Per Week

week

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)

per semester

Effective from 2025-2026

Purpose of The purpose of this course is to explore the intersection of artificial intelligence

Course and journalism, examining how Al is transforming the media industry.
Students will gain a deep understanding of Al technologies, their applications
in newsrooms, and the ethical challenges associated with Al-driven journalism.
The course will provide practical knowledge of Al tools for content creation,
data analysis, and newsroom automation. By the end, students will be equipped
to navigate the evolving media landscape, leveraging Al to enhance journalistic
practices while addressing issues of bias, ethics, and regulation.

Course . 1. Understand the fundamentals of Artificial Intelligence (AI) and its

Objectives impact on various industries, with a focus on journalism.

2. Explore Al applications in newsrooms, including automated reporting,
content curation, and distribution.

3. Examine the ethical implications of Al in journalism, including biases
in algorithms and the need for transparency and accountability.

4. Analyse current trends in Al-driven journalism and evaluate real-world
case studies and examples.

5. Learn to use Al tools for content creation, data journalism, and
audience engagement, including Natural Language Processing (NLP)
and sentiment analysis.

6. Assess the impact of Al on journalism jobs, newsroom workflows, and
the evolving role of journalists.

7. Understand the regulatory and policy frameworks for Al use in

journalism and media.

. Gain practical experience with Al tools for investigative journalism,

collaboration, and multimedia content creation.

[=.-]
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Course Outcomes

1.

CO1: Analyse and evaluate the impact of Al technologies on
Jjournalism, including their applications in content creation, newsroom
automation, and audience engagement, while addressing ethical
challenges and biases.

CO2: Develop practical skills in using Al tools for data analysis,
investigative journalism, and multimedia content creation, applying
them to enhance journalistic practices and workflows.

Mapping between PSO1| PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8
COs with PSOs COl1

CO2
Pre-requisite 1. Basic understanding of journalism principles, news reporting, and

2.

media production.

Familiarity with basic concepts of artificial intelligence and machine
learning.

Introductory knowledge of data analysis and data visualization
techniques.

Understanding of ethical issues in media and journalism.

Familiarity with digital tools and technologies used in media production

and distribution.

Course Content

[Unit 1:

Introduction to Al and Journalism Teaching
Hours: 10
Understanding Artificial Intelligence: Definition, history, and
key concepts of Al, Types of Al: Narrow Al vs. General Al,
How Al is transforming various industries

The Role of Al in Journalism, Overview of Al applications in
newsrooms, Automated reporting: How Al is used to generate
news stories, Al tools for content curation and distribution .
Ethics and Al in Journalism , Ethical dilemmas in Al-driven
Jjournalism, Bias in Al algorithms and its impact on news
content, Accountability and transparency in Al usage
Al-Driven Journalism: Current Trends, Examples of Al-
powered news agencies and platforms, Case studies of Al in
investigative journalism, The future potential of Al in
journalistic workflows
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lUnit 2:

1.

Al Tools for Content Creation and Curation

Automated Content Generation, Tools for generating news
articles (e.g., GPT-3, Quill), Al in sports and financial
reporting, Limitations and strengths of automated content

Al in Data Journalism, Using Al to analyses large datasets,
Al tools for data visualization and storytelling, The role of
data-driven journalism in investigative reporting

Natural Language Processing (NLP) in Journalism, NLP
technologies and their application in text analysis, Sentiment
analysis and its use in news reporting, Al-driven summarization
tools

Personalization and Audience Engagement, Al algorithms in
recommendation engines (e.g., news aggregators), Personalized
content creation based on reader behavior, Ethical
considerations in content personalization

Teaching
Hours: 10

[Unit 3:

The Future of Journalism in an AI-Driven World

Impact of Al on Journalism Jobs, Job displacement concerns:
Can Al replace journalists?, The evolving role of journalists in
the age of Al, Skills and competencies needed for journalists in
an Al-driven world

Al and Media Bias, Identifying and mitigating bias in Al-
driven journalism, How algorithms shape media narratives,
Balancing automation with human judgment

Al and Newsroom Automation, How newsrooms are
incorporating Al tools into workflows, Automating routine
tasks: Fact-checking, content editing, and more, Collaboration
between Al and human journalists

Regulation and Policy for Al in Journalism, Legal
frameworks for Al use in media and journalism, Privacy
concerns and data protection in Al journalism, International
standards and policy recommendations

Teaching
Hours: 10

Unit 4:

4,

Practical Applications and Al Tools for Journalists

Al-Powered Investigative Tools, Using Al to sift through
large amounts of data (e.g., ProPublica's data tools), Al in
uncovering hidden stories or patterns, Al for verifying sources
and combatting misinformation

Al for Newsroom Collaboration, Collaborative tools powered
by Al for journalists, Al in enhancing newsroom decision-
making and communication, Improving workflow efficiency
with Al

Al-Driven Multimedia Journalism, Al in video editing, audio
analysis, and interactive storytelling, Al in photojournalism and
image recognition, Augmented reality (AR) and virtual reality
(VR) in Al-enhanced journalism

Hands-On Experience with AI Journalism Tools, Practical

workshops on using Al tools like GPT-3, data visualization

Teaching
Hours: 10
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platforms, and automated video editors, Creating Al-powered
news content, Analyzing data and generating reports using Al
tools

[Reference Books [References: _

1. Tech Giants, Artificial Intelligence, and the Future of Journalism (English,
Electronic book text, Whittaker Jason Paul) Whittaker Jason Paul Publisher:
Taylor & Francis Ltd *
Artificial Intelligence in Journalism Changing the News

Robot Journalism Can Human Journalism Survive? World Scientific
Artificial Intelligence in Media Marketing and Law. Bloomsbury
Exploring the Intersection of Artificial Intelligence and Journalism. The
Emergence of a New Journalistic Paradigm, By Santosh Kumar Biswal,
Anand J. Kulkarni Copyright 2024

o B

Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment

™ Methodology

[Evaluation s 50% CCE (Continuous Comprehensive Evaluation): Internal assessment

Method based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the

university's semester-end examination, which will test the students'

understanding of core Public Relations concepts, theories, strategies, and their

ability to apply them in real-world scenarios. The examination will consist of

both theoretical and practical components, including essays, case studies, and

situational analyses.

» This evaluation structure ensures a balanced assessment of both theoretical.
knowledge and practical application of Public Relations principles.

pT= o o,
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours /Honours with Research)

Semester-VI
Course: BIMC-MI-38A-
Course Code BJMC-MI-38A
Course Title Development Communication
Course Level 300

Credit 1

Course Level 300-399

Total engagement | 4 Credits x 20 Lectures = 40Hours

Teaching per 4Hrs Per Week

week

Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)

er semester

Effective from 2025-2026

Purpose of The Development Communication course aims to provide students with a

Course thorough understanding of how communication can drive sustainable
development. It covers key concepts such as development, its challenges, and
indicators, alongside models like W.W. Rostow's Economic Growth and
Gandhian development. The course will explore the role of communication in
development through the works of scholars like Daniel Lerner and Everett M.
Rogers, examining approaches such as participatory development.
Students will also study development support communication in agriculture,
health, education, and rural development, with a focus on media tools like
television, radio, and ICT. Case studies of successful Indian projects, such as
SITE and Krishi Darshan, will demonstrate practical applications. Additionally,
the course will explore the importance of folk media and inclusive
development, empowering students to use communication effectively in
various development sectors.

Course Course Objectives: Development Communication

Objectives

I. Understand Development Concepts: Gain a comprehensive
understanding of the meaning, issues, and indicators of development,
along with the characteristics of developed and developing nations.

2. Analyse Development Models: Study key development models such as
W.W. Rostow's Economic Growth Model, Gandhian, and Nehruvian
approaches, and evaluate their relevance in current development
practices.

3. Examine Communication Approaches: Explore various development
communication approaches through the works of Daniel Lerner, Everett
M. Rogers, and Wilbur Schramm, focusing on modernization,
dominant, and participatory paradigms.

4. Apply Development Support Communication: Learn how
communication can support development in sectors like agriculture,

health, education, and rural development, through media tools such as
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television, radio, and ICT.

Evaluate Indian Development Projects: Analyse case studies of
successful development communication projects in India (e.g., SITE,
Krishi Darshan) and understand their impact on rural communities.
Promote Sustainable and Inclusive Development: Understand
sustainable development practices and compare dominant vs.
alternative approaches to development, with a focus on inclusivity.
Leverage Folk Media for Rural Development: Explore the use of
folk media and cultural communication in promoting rural development
and engaging communities.

Course Outcomes

PO:1 Critical Understanding of Development Communication:
Upon completion of the course, students will be able to critically
analyse and apply different development communication models and
strategies across sectors like agriculture, health, and education, with a
deep understanding of the role communication plays in driving
sustainable and inclusive development.

PO:2 Practical Application of Communication Tools: Students will
be equipped to effectively use various communication tools, including
mass media, ICT, and folk media, to design and implement
development communication strategies, particularly in rural settings,
drawing from successful case studies and real-world projects.

Mapping between
COs with PSOs

PSOI1| PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8 -

CO1

CO2

Pre-requisite

1.

Basic Understanding of Communication: A foundational knowledge
of communication theories, principles, and methods is recommended to
grasp the advanced concepts of development communication.
Introduction to Development Studies: Familiarity with the basic
concepts of development, including its challenges and goals, will aid in
understanding the more complex aspects of development
communication.

General Knowledge of Media and Technology: Basic knowledge of
different media platforms (TV, radio, internet, etc.) and their role in
society will be helpful in understanding their application in
development communication.

Social Sciences Background: A background in social sciences,
particularly sociology, economics, or political science, will provide the
necessary context to understand the socio-economic dynamics
discussed in the course.
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Course Content  [Unit 1 Teaching
1. Meaning of Development, Issues of Development, Indicators of | Hours: 10
Development
2. Characteristics of Developing Country, Developed vs
Developing nations
3. Millennium Development Goals (MDG 1 to 8),
4. Approaches to Development: Economic-W.W. Rostow
Economic Growth Model, Max Weber Cultural Factor Model,
Gandhian Model of Development, Nehruvian Model of
Development.
Unit 2 Teaching
1. Concept, Approaches & Concerns, Meaning of Development Hours: 10
Communication
2. Approaches to Development Communication through the Works
of Daniel Learner, Everett M. Rogers & Wilbur Schramm Etc.
3. Define Paradigm, Modernization Paradigm, Dominant
Paradigm, Alternative Paradigm: Participatory Development.
4. Sustainable Development, Inclusive Development, Comparison
between Dominant Approaches vs Alternative Approaches.
‘Unit 3 Teaching
1. Concept of Development Support Communication Hours: 10
2. John L. Woods (1976) Triangle of Development Support
Communication
3. Development Support Communication: Agriculture, Health &
Family Welfare, Education & Literacy, Environment, Women
Empowerment, Poverty & Employment.
4. Television and Radio as the Powerful tool of Development
Communication
[Unit 4 Teaching
1. Some Experimental on Development Communication Projects | Hours: 10
in India: SITE, Kheda, Jhabua, Krishi Darshan, Radio Rural
Forums
2. Penetration of Community Radio in Rural Development
3. Role of ICT in Development Communication-E-Governance, E
Chaupal, Making use of NGO's in Development
Communication
4. Uses of Folk Media in Rural Development; Cultural

Communication in Rural Bengal: Baul Gaan, Fakiri, Putul
Nach, Bhadu, Tusu
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[Reference Books [References :

1. Schramm Wilbur- Mass Media and Development

2. Lerner Daniel: The Passing of Traditional Society: Modernizing the Middle East

3. Rogers Everett: Diffusion of Innovation

4. Rogers Everett M: Communication and Development- Critical Perspective, Sage,

New Delhi, 2000 :
Teaching Classwork, Discussion, Self-Study, Projects, Seminars and/or Assignment
ethodology

‘Evaluation e 50% CCE (Continuous Comprehensive Evaluation): Internal assessment
Method based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students'
understanding of core Public Relations concepts, theories, strategies, and their
ability to apply them in real-world scenarios. The examination will consist of
both theoretical and practical components, including essays, case studies, and
situational analyses.

This evaluation structure ensures a balanced assessment of both theoretical
knowledge and practical application of Public Relations principles.
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i YEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

. Undergraduate Program in B.A Journalism & Mass Communication
| : (3 Years Degree; 4 Years Honours /Honours with Research)

! Semester-VI
; Course: BJMC-MI-38B- Health Communication
' Course Code BJMC-MI-38B
. Course Title Health Communication
| Course Level 300
| Credit 4
| Course Level 300-399
.' Total engagement | 4 Credits x 20 Lectures = 40Hours
' Teaching per 4Hrs Per Week
week

‘ Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)
&) per semester
Effective from 2025-2026

Purpose of The Health Communication course is designed to provide students with a
Course comprehensive understanding of the crucial role communication plays in
promoting public health and healthcare practices. This course will equip

| students with the knowledge and skills needed to develop effective
communication strategies that promote healthy behaviours, improve health
literacy, and navigate health crises.

Through the study of various communication models, media platforms, and
ethical considerations, students will learn to design health campaigns, use
digital media effectively, and engage diverse populations in meaningful health
dialogue. By exploring both interpersonal and mass communication techniques,
students will be prepared to contribute to health promotion, public health
campaigns, and digital health communication in both local and global contexts.

Upon completion, students will be able to apply health communication
principles to enhance health outcomes, promote behaviour change, and manage
health crises through strategic communication.

Course 1. Understand Health Communication Concepts: Gain a solid

Objectives understanding of health communication, including key concepts such as
health literacy, persuasion, and behaviour change, and explore the role
of communication in public health and healthcare settings.

2. Explore Health Communication Models: Study various health
communication models like the Health Belief Model and Social
Cognitive Theory, and understand how emotions, cultural contexts, and
socio-economic factors influence health behaviour.

3. Develop Effective Health Campaigns: Learn to design and implement
successful public health campaigns, with a focus on the challenges and
strategies in communicating health messages to mass audiences.

4. Address Ethical Issues in Health Communication: Explore ethical
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considerations such as transparency, consent, and privacy, and learn to

| navigate ethical dilemmas in health misinformation and disinformation.

5. Promote Health Behaviour Change: Understand the psychology of
health behaviour and develop communication strategies that promote

| healthy behaviours like physical activity, diet, and vaccination, tailoring
messages for diverse populations.

6. Enhance Health Literacy: Learn techniques for increasing health
literacy across different demographic groups and understand its impact
on individual and community decision-making.

| 7. Utilize Mass Media and Digital Platforms: Examine the role of
traditional and digital media in health promotion, including the use of
social media, telemedicine, and e-health tools to improve health
communication.

8. Master Crisis Communication Strategies: Develop effective
communication strategies for managing health crises such as
pandemics, and understand risk communication principles in public
health contexts.

9. Understand Global Health Communication: Learn the strategies for
addressing global health issues and communicating in international
settings, particularly in low-resource and culturally diverse
environments.

10. Evaluate Health Communication Effectiveness: Gain skills in
evaluating health communication strategies through quantitative and
qualitative methods to improve health messages and campaigns.

‘ Course Outcomes 1. CO:1 Effective Health Communication Strategies: Upon completion

" of the course, students will be able to design and implement effective

u health communication strategies across various platforms (e.g., mass’
media, social media, and interpersonal communication) to promote

J healthy behaviours, improve health literacy, and manage health crises.

' 2. CO:2 Critical Evaluation of Health Communication Efforts:

Students will be able to critically assess the effectiveness of health

| ™ : communication campaigns and initiatives, utilizing both qualitative and

quantitative evaluation methods to refine strategies and enhance health

| outcomes.

Mapping between PSOI| PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8

CO2

Pre-requisite The course on Health Communication builds a foundational understanding of
communication principles, health behavior psychology, and public health strategies. It
provides the necessary tools for students to become effective communicators in public
health and healthcare settings. Below is the pre-requisite breakdown of the course,
detailing the core topics and foundational knowledge required.
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Course Content

bnit 1: Introduction to Health Communication

I

Definition and Importance of Health Com
Understanding health communication and its significance, The
role of communication in public health and healthcare settings,
Key concepts in health communication: health|literacy,
persuasion, behavior change
Models of Health Communication: Health Belief Model,
Social Cognitive Theory, and others, Understanding how these
models apply to health behavior, Examining the role of
emotions, cultural contexts, and socio-economic factors
Public Health Campaigns and Strategies: Dgveloping
effective health communication strategies for mass audiences,
Case studies of successful public health campajgns (e.g., anti-
smoking campaigns), The challenges in creati
implementing health campaigns

Ethical Considerations in Health Communi
issues in communicating health information, Transparency,
consent, and respecting privacy in health communication,
Ethical dilemmas in health misinformation and|disinformation

Teaching
Hours: 10

Unit 2:

Communication Strategies in Health Promotion

Health Behavior and Change Communicati
Understanding the psychology of health behavipr,
Communication strategies for promoting healthy behaviors
(e.g., physical activity, diet, vaccination), Tailoring messages
for diverse populations
Health Education and Empowerment: The rale of education

in empowering individuals and communities, H
and its impact on decision-making, Techniques
health literacy across different demographic gr
Media and Health Promotion: The role of m

promoting health (e.g., TV, radio, newspapers),

ealth literacy
for increasing
ups

s media in
Digital media

and its growing role in health communication, Designing health

messages for different media platforms
Interpersonal and Community-Based Health

Communication, Health communication in one-on-one
interactions (e.g., doctor-patient communication), Community
health communication strategies and outreach, Building trust

and rapport in health communication

Teaching
Hours: 10

[Unit 3:

Digital Health Communication and Social Media

The Role of Social Media in Health Commun

cation: Social

media platforms as tools for health communication, Strategies

for using social media for health advocacy and

areness,

Managing health crises and misinformation on spcial media

Telemedicine and Virtual Health Communication: The rise
of telemedicine and virtual health consultations, |Best practices

Teaching
Hours: 10
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for digital communication between healthcare p
patients, Ethical concerns in virtual healthcare ¢
Digital Health Campaigns: Designing and exe
campaigns in the digital landscape, The power
and online communities in health promotion, Ey

roviders and
ommunication
uting health
f influencers
aluating the

impact of digital health campaigns
E-Health Literacy: Understanding and addressing e-health
literacy in the digital age, Challenges and opportunities for
improving e-health literacy among diverse populations, Digital
tools to enhance e-health literacy (e.g., health ans, websites,

online forums)

[Unit 4:

Crisis Communication and Global Health Communication

Health Crisis Communication: Communicatign strategies
during health crises (e.g., pandemics, outbreaks), The
importance of clear, accurate, and timely information
dissemination, Case studies: COVID-19 pandemic and other
health emergencies

Risk Communication: Understanding risk co

overcoming challenges in low-resource settings
Evaluating Health Communication Efforts:

and campaigns, Quantitative and qualitative ap
health communication evaluation

Teaching
Hours: 10

[Reference Books

1.

2.
3.

4,
5.

References:

Health Communication (Paperback, Dr Ravinder Singh, Dr
Monika Deswal, Dr Ashoo Grover) BFC Publications

Oxford Handbook Of Public Health Practice 24 =z 2020
Basics of Health Communication (Paperback, Dr. Urvashi
sharma, Ms. Richa Mahajan) Bluerose Publishers Pvt. Ltd.

Communication in Health Care CBS Publishers & Distributors
Healthcare Communication in India(HB )-Uma Narula

Teaching
Methodology

Classwork, Discussion, Self-Study, Projects, Semi:rars and/or
Assignment
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Evaluation
Method

50% CCE (Continuous Comprehensive Evaluation): Internal assessment

based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions
Internal examinations and practical exercises
Case study analysis and project work

50% SEE (Semester End Examination): Exte

university's semester-end examination, which will test the students'

rnal assessment based on the

understanding of core Public Relations concepts, theories, strategies, and their

ability to apply them in real-world scenarios.

both theoretical and practical components, including essays, case studies, and

situational analyses.
This evaluation structure ensures a balanced as
knowledge and practical application of Public R

e examination will consist of

essment of both theoretical
elations principles.
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Research)

Semester-VI
Course: BJMC-AEC-39- Digital Media Production
Course Code BJMC-AEC-39
Course Title Digital Media Production
Course Level 300
Credit 2
Course Level 300-399

Total engagement

2 Credits x 20 Lectures = 20Hours

Teaching per
week

2Hrs Per Week

Minimum weeks
_per semester

15 weeks (Including classwork, examination, preparation & holidays)

Effective from

2025-2026

Purpose of

Course

course is designed to empower students with a solid
fundamentals of text, audio, video, and image-base

including recording, editing, and optimizing conten

media.

software and tools, students will understand the si
media trends, live streaming, and advanced editing
impactful, professional digital media. Additionally,
collaboration and teamwork, allowing students to in
types into cohesive projects and refine their product
and critique.

By the end of this course, students will be equipped
media production, content creation, marketing, and n
igained a robust understanding of the production prog
practices necessary for success in the dynamic world

The purpose of this course in Digital Media Production is to provide students
with comprehensive knowledge and practical skills|required for creating and
producing high-quality digital media content acrosg various platforms. This:
Students will develop expertise in the technical aspects of production,
environments, while also mastering the art of crafting engaging and shareable
Through hands-on learning experiences and exposute to industry-standard
ificance of SEQ, social

he course fosters

on through peer feedback

foundation in the
media production.

for diverse digital

chniques to create

egrate multiple media

o pursue careers in digital
nedia strategy, having
esses, tools, and best

of digital media.

Course
Objectives

By the end of this course, students will be able to:

2. Record, edit, and enhance high-quality audio
voiceovers.
3. Produce and edit professional videos with ad

optimization for various platforms.

1. Create engaging text-based content optimized for digital platforms.

for podcasts and

anced techniques and
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4. Design and edit images and infographics for digital media.

5. Develop effective social media content tailored for different platforms
and analyse engagement metrics.

6. Set up and manage live streaming productions, including hardware and
software.

7. Integrate audio, video, and visuals to produce polished multimedia
content.

Course Outcomes 1. CO:1 Create and produce high-quality digital media content across
text, audio, video, and image platforms, applying industry-standard -
tools and techniques.

2. CO:2 Analyse and optimize content for various digital platforms,

improving audience engagement and reach through effective use of

SEO, social media, and live streaming practices.

Mapping between
COs with PSOs

PSO1| PSO2 | PSO3 | PSO4 | PSOS5

Pre-requisite

PSO6 | PSO7

Basic understanding of digital communication and familiarity with common
computer applications. Prior experience in using basic software tools for text
editing, image creation, or video viewing is recommended but not required.

PSO8

Course Content

Unit 1: Fundamentals of Digital Media Productio

1,

Text-Based Media Creation: Writing engaging

posts, and web content, Understanding SEO and|the importance

of keywords in digital content, Formatting text
digital platforms (websites, social media), Best

creating shareable and impactful text-based contgnt, Using
content management systems (e.g., WordPress) for publishing

Audio Media Production: Introduction to audio
editing software (e.g., Audacity, Adobe Auditior

high-quality audio for podcasts, voiceovers, and radio
segments, Editing and enhancing audio for clarity, balance, and
tone, Adding sound effects, music, and background audio to

enhance production, Publishing audio content on
Spotify, Apple Podcasts, or SoundCloud
Video Media Production: Basic video production

framing, lighting, and camera operation, Video editing using
software like Adobe Premiere Pro or Final Cut Pro, Adding

transitions, effects, and text to videos for a profes

Optimizing video content for different platforms (YouTube,

Instagram, TikTok), Understanding video comprs
formats, and resolution for online distribution
Image-Based Media Creation: Introduction to gr4
software (e.g., Canva), Creating digital images fa
optimizing for different screen sizes and resolutig

icles, blog
r different

actices for

cording and
)» Recording

platforms like

techniques:

sional look,
pssion,

phic design
r web use:

ns, Designing

Teaching
Hours: 10
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infographics and visual content to accompany [text-based media,|
Best practices for photo editing, cropping, and colour

correction, Understanding the role of images in creating
engaging multimedia content.

Unit 2:

Advanced Digital Media Production Techniques

Social Media Content Creation: Developing cantent tailored for
different social media platforms (Instagram, Facebook, Twitter,
Threads), Understanding the best practices for video, text, and
image content on social media, Editing and optimizing social
media visuals (image size, text overlay, filters)| Using tools like
Canva and Adobe Spark for quick, effective content creation,
Analysing social media analytics to improve cantent
engagement and reach

Live Streaming Production: Understanding live streaming
platforms (YouTube Live, Facebook Live, Instagram Live),
Setting up and managing live streaming hardware (cameras,
microphones, lighting), Creating engaging live streaming
content, from events to interactive Q&A sessions, Live
streaming software setup and use (e.g., OBS Studio, Stream
labs), Best practices for managing live streams, audience
interaction, and troubleshooting

Advanced Video and Audio Integration: Synchronizing audio
and video elements for seamless production, Usjng advanced
editing techniques (green screen, motion graphi¢s, special
effects), Enhancing live video with real-time audio adjustments,
Integrating external media (e.g., B-roll, stock footage) for
polished video content, Creating multi-camera live production
setups for enhanced video output
Project Production and Presentation: Working iin teams to
create a complete digital media project that integrates
multiple media types (text, audio, videp, images,
interactive), Collaborative project management and
workflow, Presenting final projects to peers for feedback
and critique, Using digital platforms to showcase and
distribute the final multimedia production, | Analysing
feedback and making revisions for improvement and
professional development

Teaching
Hours: 10

[Reference Books

References:
1. Digital Media Production: A Resource Guide for Advertisers,
Public Relations, Journalism, and New Media Professionals in the
Viral Age, Cornella
2. Digital Media Production For Beginners, Routledge
3. Digital Filmmaking for Beginners A Practical Guide|to Video
Production (ELECTRONICS) McGraw Hill TAB

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 years

(Degree) & 4 years

56




57

eaching Classwork, Discussion, Self-Study, Projects, Seminars and/or
ethodology Assignment

W

Undergraduate Program in B.A Journalism & Mass Communication as Per NEP 2020 [3 year§ (Degree) & 4 years




ethod

ﬁ'valuation

e @& o @ @ ¢ o

50% CCE (Continuous Comprehensive Evaluation): Internal assessment
based on the following:

Class attendance and participation

Periodic class tests and quizzes

Individual and group assignments

Seminar presentations and discussions

Internal examinations and practical exercises

Case study analysis and project work

50% SEE (Semester End Examination): External assessment based on the
university's semester-end examination, which will test the students'
understanding of core Public Relations concepts, theories, strategies, and their
ability to apply them in real-world scenarios. The examination will consist of
both theoretical and practical components, including essays, case studies, and
situational analyses.

This evaluation structure ensures a balanced assessment of both theoretical
knowledge and practical application of Public Relations principles.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Undergraduate Program in B.A Journalism & Mass Communication
(3 Years Degree; 4 Years Honours /Honours with Research)

Semester-VI
Course: BJMC-SEC-40- Internship
Course Code BIJMC-SEC-40
Course Title Internship
Course Level 300
Credit 4
Course Level 300-399

Total engagement

4 Credits x 20 Lectures = 40Hours

Teaching per 4Hrs Per Week
week
Minimum weeks | 15 weeks (Including classwork, examination, preparation & holidays)

€r semester

Effective from

2025-2026

Purpose of The aim of this course is to equip students with foundational skills and
Course practical knowledge for diverse media and communication roles. By
integrating theory with hands-on practice, the course intends to:
» Develop critical writing, research, and storytelling abilities.
e Enhance digital literacy, including content management, SEO, and
multimedia production.
» Build competence in social media management, digital marketing, and
audience engagement.
» Introduce technical aspects of media production across radio, television,
and film. ‘
» Foster professional skills such as teamwork, time management, and
effective communication.
Overall, the course is designed to prepare students to thrive in dynamic
) internship environments and kickstart their careers in the media industry.
Course * Build a strong foundation in media studies, communication, and digital
Objectives content creation.

« Enhance writing, research, and storytelling abilities.

» Develop proficiency in digital literacy, including CMS, SEO, and
multimedia editing tools.

 Introduce social media management, digital marketing strategies, and
audience engagement techniques.

e Provide hands-on exposure to technical aspects of radio, television, and
film production.

» Cultivate essential professional skills such as teamwork, time
management, and effective communication.

These objectives are designed to prepare students for a variety of internships in
the media industry by integrating theoretical knowledge with practical
experience.
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Course Outcomes

« CO:1 Content Creation and Digital Strategy Students will be able to
create engaging and high-quality content across various media
platforms while effectively applying digital marketing strategies,
including SEO and social media management, to enhance audience
reach and engagement.

e CO:2 Professional Communication and Project Management
Students will demonstrate strong communication skills by drafting
press releases, pitching stories, and engaging with diverse audiences,
while also showcasing their ability to manage projects and events
through effective planning, coordination, and collaboration with
stakeholders.

Mapping between
COs with PSOs

Pre-requisite

1. Foundational Knowledge in Media and Communication Students
must have completed introductory courses in media studies,
communication theory, or journalism to ensure a basic understanding of]
media principles, practices, and ethics.

2. Basic Skills in Writing and Research Students should possess strong
writing and research skills, demonstrated through coursework or prior
experience, to effectively produce content and conduct thorough
investigations.

3. Familiarity with Digital Tools and Platforms Students are required to
have basic proficiency in digital tools and platforms relevant to media
production, such as content management systems, social media
platforms, and basic graphic design software.

4. Completion of Relevant Coursework Students should have completed
at least one course in digital marketing, public relations, or multimedia
production to ensure they have the necessary background knowledge
and skills for the internship roles.

5. Strong Communication Skills Students must demonstrate effectlve
verbal and written communication skills, as evidenced by previous
coursework, presentations, or relevant experience in media or
communication settings.

Course Content

Note: Students may pursue internships in the following areas, in
ccordance with department and university regulations.

1. Digital Media Intern at News Websites or Blogs

» Skills Gained: Content writing, SEO, social media management, web
analytics, video editing.

* Roles and Responsibilities: Write articles, create social media posts, conduct
research, assist with SEO strategies, and work with multimedia content.

e Companies: News websites (e.g., The Hindu, Times of India, NDTV, etc.),

Page 60 of 62




independent bloggers, or local news agencies.

2. Public Relations (PR) Intern

Skills Gained: Press releases, media pitching, event management,
communication strategies.

Roles and Responsibilities: Assist with drafting press releases, maintaining
media contact lists, helping organize press conferences, and working on client
communications.

Companies: PR firms (e.g., Edelman, Weber Shandwick), Corporate
Communications departments.

3. Radio/Podcast Production Intern

Skills Gained: Audio editing, scriptwriting, voiceovers, production
scheduling, audience engagement.

Roles and Responsibilities: Help with scriptwriting, voice recording, sound
editing, and promoting episodes across platforms.

Companies: Local radio stations, online podcasts (e.g., Radio Mirchi, All
India Radio, Spotify, etc.).

4. Television Production Intern

Skills Gained: Editing, storyboarding, scriptwriting, camera operation, live
event broadcasting.

Roles and Responsibilities: Assist in the production of shows, work on
camera equipment, help with storyboarding or editing video content.
Companies: TV channels like Zee, Star Plus, NDTV, or production houses.

5. Social Media Management Intern

Skills Gained: Content creation, audience analysis, community engagement,
analytics.

Roles and Responsibilities: Managing and scheduling posts, analyzing social
media data, and helping craft social media strategies.

Companies: Any media company, news outlets, digital marketing agencies,
or brands looking for social media engagement.

6. Content Writing Intern

Skills Gained: Research, storytelling, creativity, SEO writing.

Roles and Responsibilities: Writing articles, blogs, product descriptions,
newsletters, and social media posts.

Companies: Digital marketing agencies, content platforms, or websites
related to news, lifestyle, fashion, technology, etc.

7. Advertising Intern

Skills Gained: Campaign development, creative writing, graphic design,
market research.
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¢ Roles and Responsibilities: Assist in developing advertising campaigns,
creating content, conducting market research, and evaluating campaign
performance.

¢ Companies: Advertising agencies (e.g., Ogilvy, McCann, Leo Burnett),
media houses.

8. Event Management Intern

» Skills Gained: Event planning, coordination, logistics, media coverage.

* Roles and Responsibilities: Assist in organizing and managing events, liaise
with vendors and sponsors, and handle media coverage for events.

» Companies: Event management companies, PR firms, or corporate event
departments.

9. Documentary/Film Production Intern

Skills Gained: Filming, scriptwriting, editing, research, and storytelling.
Roles and Responsibilities: Assist in the research, filming, and editing
process of documentaries or short films.

e Companies: Film production houses, independent filmmakers, media
companies like Discovery Channel, National Geographic, or Netflix.

10. Journalism Intern

» Skills Gained: Investigative journalism, writing, reporting, fact-checking.

* Roles and Responsibilities: Assist in researching, writing articles, attending
press conferences, or conducting interviews for both print and online media.

e Companies: News organizations (e.g., BBC, Reuters, CNN, The New York
Times, etc.), local newspapers.
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